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Trailer Trade 
Lifting the Lid 
Paul Prys and Previews 
Echoes from New York 
Milker Asks Return Match 


=o 


By 
Chris Sinsabaugh 


‘A DN IS anticipating a visit of 
the stork, the blessed event 
Wbeing expected Sept. 30. With the 
sue of that date there will ap- 
pear TRAILER TRADE, a sec- 
“tion of the “national newspaper 
of America’s Greatest Industry.” 
This will be a» monthly feature 
devoted to recording the progress 
of this new and _ fast-coming 
branch of this business of ours. 
In the first issue ADN will give 
@ Comprehensive picture of the 
situation as it is today and the 
outlook for the immediate future. 
And to Jack Weed has been given 
the job of trailer editor, a posi- 
tion for which he is singularly 
well fitted. You'll find most in- 


teresting his story of his three} 


weeks’ trip to the trailer manu- 


facturers’ plants, with his obser- | 


vations as to what’s what and 
who's who in the trailer world. 
* * * 

SILENCE IS no longer golden 
as applied to the automobile in- 
dustry going into action on ‘'37. 
The lid is being taken off and the 
factories are perfectly willing 
hat the press announce the fact 
hat most of them are in produc- 
ion on the new stuff. Up to now, 
he Paul Prys and the Peeping 
oms have been shushed because 
here still remained quite a few 
f the '36 models on dealers’ floors 
o be disposed off before we could 
call it a day so far as the old 
season was concerned. Now 
everyone, dealers and all, are in 
shape for the new campaign, so 
the heavy shooting is starting. 

a 4 * 


ALREADY TWO _ companies 
have announced their new lines— 
Studebaker and Packard. The 

| coming Saturday Graham-Paige 
will release the story of its new 
models. This last is the only 
definite date so far announced, 
but the whispering has it that be- 
‘fore the end of Cctober most of 
the others will follow suit. This 
does not mean that there will be 


no surprises at the New York)} 


show, for several of the big ones 
ill hold their fire until within a 
w de*~« of the Palace opening, 
» Vhich, after all, is not a 

» um, sorta leading up to 

» nale. Unquestionably 
iacements, spread out 

n of a month or six 

wee up w despread interest 
in the .. onal exhibition, which 
Al feeve. terms the springboard 
of *e industry. 

aR 


ue 


te * 


FE SHT IN LINE with all this 
comes the preview season for the 
newspaper men, which is upon us 
at the present time. Dodge 

(Continued on Page 29, Col, 1) 


Aug. Sa 


8-Month Increase 
24% Above Same 
Period for 1935 


DETROIT.—Complete registra- 
tions of new passenger cars in the 
48 states and District of Columbia 
for August reached 262,912 units. 
This is by far the best record for 
the month since August, 1929, and 
brings the total new passenger 
car registrations for the 


473,481 units as compared with 
1,980,965 in the same period 1935. 


24 per cent 
same period 
take 
that 1936 models were announced 


last year. If we 


1935 were comprised largely of 
1936 models, the sale of those 
units to date would total ap- 
proximately 3,079,326 units. 

Should the same rate of in- 
crease continue 1936 is likely to 
run between 3,500,000 and 3,750,- 
000 units. 


‘Alfred Brosseau. 


NEW YORK.—Alfred J. Bros- 
seau, president of the Mack 
Truck Corp., died early Wednes- 
day at Mount 
Sinai Hospital 
after a ftive- 
week illness. 

Mr. Brosseau 
was one of the 
nation’s leading 
figures in the 
manufacture 
motor trucks 
and buses and 
chairman of the 
board of direc- 
tors and presi- 
dent of 
Trucks, Inc. He was an author- 

(Continued on Page 18, -Col. 5) 


Willys Orders 
$21,000,000 in 





A. J. Brosseau 


NEW YORK.—Dow-Jones & 
Co. reports: 

Willys - Overland “Motors, Inc., 
has placed orders for $21,000,000 
of materials and $400,000 of dies 





in preparation for the 1937 model, | 
|lwhich the reorganized company | 


will bring out about Nov. 1. 


The plant has been rearranged 


so that 250 cars can be made in 
each eight-hour shift. Included 
in the orders was 50,000 tons of 
steel. Many of the orders were 
placed with firms which were 
creditors of the old company. 


first | 
eight months of this year to 2,-| 


This represents approximately | 
increase over the} 
into consideration the fact} 


in November last year and the} 
sales during the last quarter of | 


‘Mack Truck Head, 
Dies in New York 


of | 


Mack | 


New Materials 


©— 





Assn., Monday, at Reading, Pa. 


} 
| 
| 
| 


| DETROIT. 
throughout the United States will 
launch next Thursday a nation- 
wide used car and truck clear- 
|}ance sale, which will 
| throughout October. 

The aim of the drive is to put 
|into the hands of new owners 
| before the month ends more than 


cars and trucks, taken in trade 


odd new 1936 Ford V-8s produced 
this season. The drive is the first 
| nation-wide clearance sale of its 
| kind ever conducted by Ford 
dealers en masse, but is also said 
to be the first nation-wide event 
of its kind in the history of the 
motor car industry. 

Launched just in advance of 


The Top Ten 
Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1936 1935 
Pos. Make Pos. 


1—699,878 Chev. 448 845— 2 
2—555,393 Ford 630,192— 1 
38—349,419 Plym. 284,722— 
4—175,784 D’dge 130,251— 
5—141,082 Olds. 107,576— 
6—123,161 Pont. 101,813— 6 
7—108 598 Bu'ck 45,372— 8 
8— 72,483 Huds* 53,923— 7 
9— 43,447 Stude. 28,152—10 
10— 40,498 Chrys. 31,929— 9 
*Includcs Terraplane. 

Total All Makes 
2,465,922 1,972,264 
Sse Total Registrations to Date, 1936- 

1935, pages 28 and 29, this issue. 


3 
4 
5 





SHOWMAN AL REEVES, general manager of the Automobile 
| Manufacturers Assn., and manager of the New York National Show, 
left, discusses the show outlook with Al Faeh, manager of the Chi- 
cago show at the annual meeting of the Pennsylvania Automotive 


| if found necessary. 





ADN Photo 





clearance sale is intended to en- | 
jable those whose own cars are 
| not likely to withstand the rigors | 


out great expenditure used cars| 
or trucks which will serve safely | 
and dependably. Dealers also will | 
| stress the advantage to be gained | 


; : 
| of used cars now in service de-| 
' 


| the announcement of 1937 models. | 


| Many of the used cars and/| 
| trucks in stocks to be offered by 
| Ford dealers during the clear- 
ance sale will be marketed under 
the “R & G” (renewed and 
guaranteed) plan, announced a 
year ago. The “R & G” label on 
any used car or truck means that 
the vehicle including’ engine, 
chassis, tires, ignition, brakes and 
other parts units have been in- 
spected and repaired or replaced 


In preparation for the sale, 
dealers throughout the country 
are repricing their entire used 
ear and truck stocks, in order to 
permit clearance without delay. 
Used car lots are being refurn- 
ished and decorated for the event. 
Arrangements are being made for 
special activities throughout the 








month. 


Des Moines Show Date Set 


DES MOINES, Ia—tThe Des 
Moines automobile show for 1936 
will be held in the Celiseum in this 
city from Nov. 16 to 21 inclusive, 
it is announced by C. G. Van Vliet, 
show manager. The show is ex- 
pected to set a new record in sales 
and attendance for this city, Van 
Vliet said. 


$6 Per Year, 10c Per Copy 


Group Celebrates 
Banner °36 Sales; 


Sees Record 1937 


Attacks Tax Diversion, 
Endorses Highway 
Saf ety Moves 


By WILLIAM ©. CALLAHAN 


READING, Pa. — Sound- 
ing a new note of co-opera- 
tion between dealers and 
manufacturers the Pennsyl- 


vania Automotive Assn. 
here this week concluded its 16th 
annual convention—one of the 
most successful in the history of 
the association. Approximately 
450 members of the association 
took part in the discussion which 
covered a wide range of subjects 
vital to the industry as a whole. 

Erie, Pa. was chosen as the 
scene of. the. asseciation’s - next 
meeting which will be held next 
year and the date of which will 
be announced later. 

Reporting on activities during 
the past year, Charles Day of 
Pittsburgh, retiring president, de- 


|clared that 1936 had been one of 


‘Ford Plans Nation-wide | 
Clearance of Used Cars 


re | 


Ford dealers the advent of cold weather, the 


the mosf satisfactory years Penn- 
sylvania dealers had enjoyed in 
the past decade. Other speakers, 
most of whom were drawn from 
the ranks of the association itself, 
concurred in this opinion and pre- 
dicted further improvement in 
trade during the next few years. 

The association went definitely 
on record as opposed to diversion 
of highways funds for other than 


continue | of winter driving to acquire with-| highway purposes and adopted a 


resolution urging that this prac- 
tice be stopped at once. 

Al Golden, Pontiac and Cadillac 
dealer from Reading, was elected 


150,000 sound, dependable used! by buying before trade-in values president for the ensuing year. 


One of the leading papers 


in the sale of part of the 1,000,000- | cline appreciably as the result of | given at the meeting was that 


delivered by Guy Woodward, 
Dodge dealer from Washington, 
Pa., on “The Opportunities and 
Obligations of the Dealer.” Wood- 
(Continued on Page 2, Col. 1) 


Light Diesel 
To Be Shown 
By Diamond T 


CHICAGO.—A new light six- 
eylinder one-and-a-half to two- 
ton diesel-engined truck will be 
announced at automobile show 
time by Diamond T Motor Car 
Co., according to C, A. Tilt, presi- 
dent. 

Commenting upon the new 
truck, Tilt said that “sometime 
ago we made a cable announce- 
ment to our foreign distributors 
that we were ready to make ex- 
port deliveries of a light dieset 
engined truck. This, by the way, 
is the first light diesel motor 
truck ever built and had not yet 
been announced in this country. 

“Already we have had imme- 
diate and substantial orders by 
return cable from South Africa, 
Turkey, Holland, Sweden, Eng- 
land and France.” 





2 


PAA Stresses Co-operation at Reading Conclave 
Celebrates Banner ’36; | | —__—_—— 


Group 


Record 1937 


(Continued from Page 
It is hoped in this way that when | 


ward pointed out that the retail 
end of the automobile industry 
offers great profit possibilities | 
for a sound business man and al- 
so recounted the obligations of 
the dealer to his customer, his 
employes and his factory. Wood- 
ward’s paper will appear in ADN 
next week. 


An outstanding program for co- 
operation between the National | 
Automobile Dealers’ Assn., the 
local and state associations and 
manufacturers as a whole was 
presented in detail by Arnon 
Benson, general manager of the 
NADA. Under the plan outlined 
by Benson, the NADA in the 
future will confine its activities to} 
national matters and serve as a 
clearing house for information of 


| nized. 


offered by NADA will be the es- 


| ployes’ 
|dealers will be given the benefit 
|of counsel in developing and put- 
|ting into operation programs de- 


standing between the dealer and 


| automotive 
| that there 
| world today that offers the small | 
| business man the opportunity for 
| profits 


ADN Photo | 


JOSEPH SLOANE, senior 
counsel for the Pennsylvania 
Dept. of Revenue, told PAA mem- 
bers about safety at Reading this | 
week. 


national importance gathered by 
its own agencies and the various 
local and state groups co-operat- 
ing with the NADA. 


Will be Kept Posted 


Under this plan the NADA 
will keep state associations posted 
on legislation proposed or enacted 
in other states which would not 
be in interest of the dealers as a 
whole or such legislation which 
would be of benefit to dealers. In 
this way state groups will be en- 
abled to oppose or propose similar 
legislation in their own states. In 
the matter of factory dealer rela- 
tions the NADA in the future 
proposes to continue its fact-find- 
ing studies and the informa- 
tion of retail distribution de- 
veloped by these surveys will be 
made available to manufacturers. 





VETERAN TRIO: 


| problems between the NADA and 


'or threats will 


| using information so collected for 


| will be to give dealers themselves 


| however, 
}are neglecting their profit 
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Sales Forecast 


1) 


are 
the 


definitely bad factory policies 
uncovered a_ discussion of 


the factory in question may re- 
sult in an improvement which 
would be beneficial to the indus- 
try as a whole. 

The entire program of the 
NADA will be based upon co- 
operation and no coercive action 
be permitted to 
enter into its plan. In addition to 


basis of discussion of problems 
with factory representatives, the 
primary purpose of such surveys 


factual data upon which they can 
base their own operations. The 
need for this information in the 
retail field has long been recog- 


Employes’ Relations Bureau 


A valuable new service to be 


bureau of em- 
through which 


tablishment of a 


relation 


| paying 








signed to create better under- 
his employes. 
Predicting the dealers in the} 
United States would enjoy at 
least two more years with sales 
in excess of 1936, Edward Payton, 
analyst, declared| 
is no business in the 


possible in the 
business in the 
Payton added, 
many dealers 
possi- 
bilities and that until they had 
changed their thinking and con- 
vinced themselves that this is a 
profit and loss system, not a profit 
system, they would continue to 
neglect an important part of! 
their market. 
At the present time, he stated, | 
there never has been more than | 
7,500,000 to 8,000,000 new car buy- 
ers in the United States. The re- 
mainder of the buyers, he added, 
are used car buyers. He urged 
dealers to find whom these new 
car buyers in their communities 
are and at what time they buy. 
At the present time, he estimated 
that the average dealer does not 
cover 40 out of each 100 new car 
prospects in his territory and that 
in most cases these 40 are not 
covered definitely at the time 
they should be coming into the 
market to buy another new car. 
So long as dealers continue to 
operate in this way, he said, they 
can expect little relief from fac- 
tories in regard to multiple deal- 
erships. 
Payton 
study carefully the federal 


that are 
retail automobile 
United States. 
that too 


urged dealers also to 
tax 


| groups. 


| insurance 
| New 


| dealers 





laws which become effective this 
fall. Too few dealers at the pres- 
ent time, he commented, have 
given any thought to these new 
measures and as a result will in 
many cases be paying out taxes 
which they 
curring disputes and misunder- 
standing with tax officials for not 
tax2s wh'ch they 
have paid. ‘ihe new programs are 
very complicated, he 
and immed‘ate study shou'd be 
given to them by every dealer in 
the country. 

Highway safety formed a large 
part of the program. A resolution 
adopted by the association en-| 
dorsed the program of highway | 
safety in the state and urged that | 
courses in highway safety be 
made part of the school curricu- 
lum. Alfred Reeves, president of 
the Automobile Manufacturers’ | 
Assn., who addressed the group | 
on Monday afternoon outlined the | 
work the AMA has been doing in | 
that direction nationally. 

Reeves praised the alert and} 
active efforts of the Pennsylvania 
Motor Patrol for its vigorous pro- | 
gram of removing mechanically | 
unfit vehicles from the highways | 
and the program stimulating the | 
organization of local safety bodies. | 
He emphasized the importance of 
obtaining the utmost distribution | 
of “Creating Safer Communities,” 
a new book setting up details of 
organization and activity for local 





Excessive Rates A Burden 
“Excessive automobile liability | 
rates, particularly in 
City,” said Reeves, 
unwarranted and un- 


York 


“place an 


| justified burden upon car owners 
|and support should be given all} 


reasonable effort to effect sub- | 
stantial reductions.” He pointed | 
out that New York, with the best | 
record in the country for accident | 
reduction, is charged about $100 
for a liability insurance policy | 
that costs but one-quarter that} 
sum in another city whose acci- | 
dent rate is substantially higher 
than New York’s. 

“Many observers agree that the 
high cost of insurance adminis- 
tration in New York is brought 
about by the willingness of insur- 
ance companies to settle claims 
too easily,” he averred. “Their 
reluctance to bring cases to court 
is said to encourage the fakers 
and increase illegitimate claims 
to which insurance companies 
point as the very reasons for the 
present excessive rates.” 

Asks Dealers Aid 

He called upon the automobile 
of Pennsylvania to do 
their share in this campaign to 
decrease accidents by educating 
their drivers and participating 
actively in all civic and govern- 
ment programs having for their 
purpose the safer use of motor 
vehicles. 

“In contemplating the highway 
situation,” said Reeves. “too many 
persons are prone to hold up bad 
roads as being typical of the 
highway situation. They entirely 
ignore the fine work in progress 
by many state highway depart- 





-ADN Photo 


Among those making merry at the PAA affair 


in Reading were, some say, three of the oldest dealers in the world. 
Left to right: Elmer Turner, oldest Packard dealer, Greensburgh, 
Pa.; Harry Keller, oldest Buick dealer, Reading, and George M. Far- 


lan, oldest Reo dealer, Pittsburgh. 


ments and the U. S. Bureau of 
Public Roads, and the plans for 
future development now in vari- 
ous stages of completion. 

“The same false reasoning 
blames all motorists for the sins 
of the few. While we have pro- 
vided space for the records of bad 
drivers on the license forms in 
some states, by the same reason- 
ing we should provide space to 
show the excellent records of 
most of the drivers. 

“Enforcement officials and in- 
surance companies, if they be- 
come determined to do it, can 
remove almost all 
drivers from the highways. By 
common consent insurance com- 
panies might refuse to issue poli- 
cies to any driver having three 
accidents in one year. The courts 
could order impounded the ve- 
hicle of any motorist with a 
record of three serious accidents 
or infractions of the law in any 
one year. 

(Continued on Page 10, Col. 1) 


should not pay or in-| 


should | 


points out. | 


of the bad| 





ADN Photo 


BANQUETING at the PAA meeting in Reading are, left to right: 
W. C. Callahan, Automotive Daily News; Ray Erwin, PAA director, 
Philade!phia, and Earl Cheeseman, PAA director from Butler, Pa. 


ADN Photo 


EYES RIGHT at the PAA banquet at Reading, Monday night, 


| seemed to be in order as this shot was made. 
| Harry Wiggins, PAA director, Lancaster, Pa.; George Wolfe, director 
|from Bradford, Pa.; Marvin Ross, director from Oil City, Pa., and 


Left to right are: 


W. H. Brearly, Ardmore, Pa., director. 


& 


treasurer of PAA, 


vania Automotive Assn.; 


New Publication 


WASHINGTON.—“Highway Bond | 
Calculations,” by Laurence I. Hewes 
and James W. Glover, has been pub- 
lished by the U. S. Department of 
Agriculture. This publication con- 
sists of selected sections of Depart- 
ment bulletin 136, Highway Bonds, 
published in 1917, but now out of 
print. Sinking-fund, serial, and an- 





{and their relative merits are com- 


ADN Photo 


THERE WERE PLENTY of smiles at the PAA meeting at the 
Abraham Lincoln Hotel, Reading, Pa., as witnessed by, left to right: 
| Harry O. Keller, oldest Buick dealer in the world, of Reading; R. C. 
Jones, PAA director from Reading, and R. C. Keller, secretary and 


ADN Photo 


IN A HUDDLE are Al Golden, left, new president of the Pennsyl- 
Claude Klugh, general manager of 
center, and Guy Woodward, director of PAA from Washingt@ 
Scene is the 16th annual PAA banquet at Reading., 


pared. Definitions of the ternis 4n- 
volved are given, together with ex- 
planations and derivations of es- 
sential formulas. Examples of typi- 
cal problems and their solutions are 
presented. Several tables to seven 
decimal places for 60 intervals and 
14 interest rates are included, mak- 
ing it a publication convenient for 
reference. It may be purchased from 
the superintendent of documents, 


| 
| 
nuity bonds are described in jeili| Govern Ben Printing Office, Wash- 


ington, D. C.,for 10 cents a copy. 


. 
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Exhibitors Meet to Draw Space for Dee. ASI Show 


ADN Photo 

AHOY SAILORS: The Nicholson Steamship Lines were repre- 

sented at the PAA meet in Reading by, left to right: M. F. Ludt, 

general agent; Ray Helmerick, general manager, central division; 

George P. Craig, general agent, and F. L. Hewitt jr., general manager 
eastern region, and J. P. Carson, general agent. 


ADN Photo 
PROBLEMS were discussed between bites at the PAA banquet at 


Reading this week. Left to right are: George McFarland, veteran | 


| Several Shif ts 


director from Harrisburg; Al C. Faeh, manager of Chicago auto- 
mobile shop; Ed. Satchell, director from Allentown, and Earl Stoyer, 
newly elected director from Schuylkill Haven. 


ADN Photo 


BEFORE THE BATTLE of knives and forks began at the PAA 
banguet in Reading, Pa., Monday evening, this eager group was 


snapped. They are, left to right: S. L. Davis, John E. Raine, man- | 
PAA | 
| Pittsburgh region, replacing H. L. 


ager Maryland Automotive Trades Assn.; E. R. Williams, 
director, Cleartield, Pa., and W. Levan Lawfer, former director from 
Allentown, Pa. 


—ADN Photo 

HERE’S ANOTHER study in smiles at the PAA convention at 

Reading, Monday. The subjects are, left to right: H. B. Andrews, 

PAA director from Scranton, Pa.; George H. Acker, director from 

Erie; Don Blanchard, Automobile Trade Journal, and Charles Mc- 
Gough, director from Wilkes Barre, Pa. 


—ADN Photo 

THIS JOVIAL GROUP at the PAA convention in Reading this 

week is comprised of, left to right: J. D. McCarthy, Oil City, Buick; 

T. C. Smith, Oil City, Chevrolet; M. S. Seyfert, Schartlesville, Plym- 

outh; M. E. Dalrymple, Pittsburgh, GMAC; N. E. Clay, Oil City, 
Chevrolet; and Hal Hawthorne, Pittsburgh, GMAC. 


—-- 


| announced 








Display Will 
Surpass Those 
Of Past Years 


CHICAGO.—Representatives of 
344 exhibitors, approved by the 
joint operating committee, met 
at the Sherman this week to 
draw space for the Automobile 
Serv:c2 Industries Show at Navy 
Pier, Dec. 9-13. 

The 


received by Aug. 10 was followed 
by a second drawing for other 
previous exhibitors eligible to} 
participate as of Sept. 10, and/| 
executives finally concluded the 
drawing with a third selection on | 
the part of eligible firms exhibit- | 
ing for the first time this year. 

The total of 344 exhibitors for 
922 booths covering over 98,000 


square feet compares with 342| 


in Atlantic City who 
87,244 


exhibitors 
used 861 booths totalling 
square feet. 

Additional display space was 
made possible by a decision to 
move the restaurant to the next 
tioor above at the Navy Pier. 

A complete list of exhibitors 
with a chart of their booth lo- 
cations and numbers will be 
later. 


Are Announced 


In Dodge Field 


DETROIT.—In realigning its 


| field forces, the Dodge division of 
|Chrysler Corp. has made a num- 


ber of shifts and appointments. 
According to an announcement by 
sales director Forest H. Akers, H. 
L. Dyer, Erie district representa- 
tive in the Pittsburgh region, has 
been appointed assistant regional 
manager in the Boston region 
headed by W. T. Murphy. 

J. B. Covell has been assigned 
to the New York region as district 
representative. 

T. G. Daley is appointed Erie 
district representative in the 


Dyer. 
F. M. Kinney, truck representa- 
tive in the Chicago region, is 


temporarily assigned to the Mil-| 


waukee district, acting for J. H. 
Bonham, absent from duty on 
account of illness. 


H. E. Schutte is appointed dis- | 





drawing for previous ex-| 
hibitors whose checks had been | 


ADN Photo 


A DOUGHTY FOURSOME caught at the 16th annual convention 


of the Pennsyivania Automotive Assn., Monday, at Reading, is, left to 


| right: 
| director from 
world; 


Greensburg, 


George Koth, PAA director from Philadelphia; Elmer Turner, 
Pa., and oldest Packard dealer in the 
Arnon Benson, general manager of the National Automobile 


| Dealers Assn. and Charles L. Day, retiring president « of the PAA. 


‘Chevrolet Service Men 


Meet at 


(See pictures 


DETROIT.—-under the extra em- 
phasis laid on service by the ex- 
panded service and mechanical 
department of the Chevrolet cen- 
|tral office, the service end of 
Chevrolet dealers’ business has 
made great strides during the past 
year, according to C. M. Wood, 
service director. Beginning with 
the service convention, one year 
ago this month, Wood and his or- 
ganization throughout the United 
States have conducted more than 
4,000 meetings of dealers’ service 


Old-Timers Strut 
As Studebaker 
Awards Badges 


SOUTH BEND.—“Old-Timers” 
of Studebaker Corp. here are do- 
ing just a bit of strutting as they 
display veteran badges’ given 
them at a big employes’ party 
held in a local theater. 

There are 942 of these work- 
ers. Their total service repre- 
sents 11,359 years of service. 
Three of the men have been em- 
ployed by the corporation for 
more than 40 years. They are 
Valentine Miespodziany, Roscoe 
|Cullar and John C. Wolf. All 
reside in South Bend. 

These three men received the 
congratulations of Paul G. Hoff- | 
man, Studebaker president, and 
| were presented with gold watches. 


| In a talk, Hoffman told the 


Convention 


on page 24) 

managers and personnel, school- 
ing the field men not only in the 
proper servicing of the Chevrolet 
product, but also in the principles 
guiding their contacts with the 
owner body. 

So well has the program worked 
out that plans are now being laid 
to continue this intensive work 
during the coming year. The 
groundwork for the new program 
was laid at a two-day service con- 
vention held here and at the Gen- 
eral Motors Proving Ground near 
Milford, Tuesday and Wednesday 
of this week. One hundred twenty- 
five members of the service de- 
partment’s organization, including 
regional and zone service man- 
agers and central office service 
department heads, attended. 

As national director of service, 
Wood supervised the program, 
which was presented by mem- 
bers of his own department and 
of the Chevrolet engineering staff. 
The regional and zone men re- 
ceived detailed instructions in 
servicing the product, with special 
reference to special tools and 
equipment required to do the job 
properly. 

Following a full day at the 
Proving Ground, Tuesday, they 
held a banquet at the Detroit- 
Leland that evening, at which M. 
E. Coyle, president, delivered the 
principal address. Wednesday was 
spent in business sessions in the 


|General Motors Bldg. auditorium. 


Upon their return the men of 
the regional and zone organiza- 
tion will conduct similar meet- 


| ings with their own personnel, 


trict representative in the newly workers that “brighter days are| who, in turn, will school the en- 
created Wilmington district of the|ahead for Studebaker” and that |tire dealer service organization, 


Philadelphia region. 


Leonard A. Lark, 
Briggs Officer, 


Dies in Detroit | 


DETROIT.—Leonard A. Lark, 
secretary of the Briggs Manu- 
facturing Co., and a prominent 
figure in Detroit industry, died 
Thursday in Henry Ford Hos- 
pital. He was born Nov. 17, 1878, 
at Clayton, Mass. 

Mr. Lark had lived in Detroit 
since infancy. During his 16 years 
as secretary of the Briggs Manu- 
facturing Co. he was closely as- 
sociated with Walter O. Briggs, 
who was a lifelong friend. 

He was a member of the De- 
troit General Assembly, Fourth 
Degree, Knights of Columbus, and 
attended the Church of St. John 
the Evangelist. 

Mr. Lark is survived by his 
wife, Mrs. Caroline Brandt Lark; 
his parents, Mr. and Mrs. Albert 
Lark; three sisters, Mrs. Anna 
McGraw, Mrs. Clara Krausmann 
and Mrs. Gertrude Menninger, 
and two brothers, Frank and 
Charles Lark. All live in Detroit. 


“the accomplishments of the past | 
12 months have exceeded our 
highest expectations.” 


With 400 cars a day being pro- 
duced in the South Bend plant, 
and 80 cars a day coming off 
|the line at the Los Angeles as-| 
sembly plant, production of the | 
1937 Studebakers already has ex-| 
ceeded 12,000, according to the 
lofficial. He also said that the| 
sales for 1936 up to Sept. 10 sur- | 
passed all those of 1935. 





|'through meetings from coast to 
| coast. 


Form + Trail-O-Way 


BOSTON. — Recent incorporations 
here include Trail-O-Way Corp. of 
Worcester, with capital of $50,000 
in 500 shares of $100 each and 3,000 
shares of no-par common stock. In- 


| corporators are E. B. Lewis, presi- 


dent; E. S. Carlson, treasurer; and 
Harold Seagle. The company is to 
manufacture and sell coaches, buses 


‘and trailers. 


ADN Phote 


OUT AMONG the tables at the PAA banquet at Reading this week 


the boys had a grand time. 


At this table, left to right, are: Lee 


Weber, Schaefferstown; Burt Weber, ditto; Irwin Bressler, Rehrers- 
burg; Earl Umberger, Reading; Alvin Brown, ditto; William Mer- 
vine, West Reading; Adolph Fuhr, West Reading, and Oscar Mohr, 


Lancaster. 
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GM Wins Suit on Chromium Plating Patents 


Decision Said to Free 
Entire Industry from Claims 


DETROIT.—General Motors an- 
nounced Friday that it had won 
the widely publicized 
plating patent suit, upon the proc- 
ess in general use not 
throughout the automotive indus- 
try but also in other industries 
where this treatment of metals 
for decorative or preservative 
purposes is used. 

The decision is of further in- 
terest since it upsets the widely 
held view that Dr. Colin G,. Fink 
of Columbia University was the 


inventor of the generally used} 


process for chromium plating. 
The decision directly 
Marvin J. Udy of Niagara Falls, 


N. Y. with the invention. 

The case was decided in favor 
of General Motors by the United | 
States Court of Appeals, Second 
Circuit, in New York City, last 
week. The suit was that of United 
Chromium, Inc., of New York, 
against General Motors Corp., the 
New Departure 
Co. of Bristol, Conn., (a division 
of General Motors) and the Bas- 
sick Co., of Bridgeport, Conn. It 
was filed in February, 
sequently decided for the plain- 
tiffs by the United States District 
Court at New Haven, Conn. and 


appealed to the Circuit Court of | 


Appeals by the defendants. 
United Chromium, Ince., the 
plaintiff, is the owner of the pat- 
ent upon a chromium plating 
process originally issued to Dr. 


Fink, The Circuit Court of Ap-| 


peals now has held, according to 
the GM statement, that Dr. Fink’s 


H. eee Tells 
Buick Salesmen 


Industry is O. K. 


FLINT.—Speaking before 135 
zone sales representatives and 
zone service managers of the 
Buick Motor Co. here for the 
company’s pre announcement 
sales and service schools, Harlow 
H. Curtice, president, Thursday 
night reiterated his confidence in 
American industry’s ability. to 
carry on the war against depres- 
sion with the same momentum 
gained in 1936. 

Curtice warned his sales mana- 
gers of becoming over-confident, 
stressing the point that confidence 
in a product is a prime requisite 
in selling it but over-confidence 
might result in lax sales methods 
thus bringing about the downfall 
of one of the most progressive 
campaigns ever undertaken by 
Buick. 


The sales schoo! meetings, under | 


the direction of W. F. Hufstader, 
general sales manager, will con- 
tinue through Sunday. 


chromium | 


only | 


credits | 


Manufacturing | 


1933, sub- | 


n- | patent is invalid in view of the 
prior invention of the process by 
Udy. Udy also is the inventor of 
the Udylite process of cadmium 
plating. 

Evidence disclosed that’ the 
process developed by General 
Motors was based upon earlier 
discoveries at Cornell University 
and that whereas Dr. Fink did 
not file his application for a pat- 
ent until Dec. 19, 1925, which wa’ 
issued on Apr. 20, 1926, 


hundred automobiles equipped 
with parts plated by its proces 
during the fall of 1925. These 
were Oldsmobiles upon which 
chromium plating was introduced 
in the automotive world. One of 
these 1925 Oldsmobiles with chro- 
mium plated radiator and other 
parts was exhibited during the 
trial at New Haven. 


Makers Protest 
Exp ort Rates 


NEW YORK.—Lodging protests 
with both the railroads and the 
| Interstate Commerce Commission, 
export officials of automobile 
| manufacturers have asked for 
reconsideration of the 
rates published to take effect Oct. 
|1 on shipments of automobiles to 
New Orleans and Canadian Ports 
for export. 

“This complicated rate situa- 
tion,” said J. S. Marvin, general 
traffic manager, Automobile 
Manufacturers Assn. “has been 
before the railroads and the Com- 





mission several years and failure | 


to reach a satisfactory adjustment 
has resulted 


that continued in effect a rate to 
New Orleans lower than to 
York. 

“It has been our position as 
shippers that a rate schedule 
should be found that will give us 


General | 
| Motors actually had sold several | 


freight | 


in a series of sus-| 
pension orders by the Commission | 


New | 


Nash Disizviba 








MR. NASH CONFERS on the fine points of the 1937 models with 
some of his associates. Left to right: Carl and Lester Simpson, San 
Francisco, with the Nash Motors Co. board chairman, right, just 
before the presentation in Kenosha. 


utors Bee 


New Cars; Learn Plans 


KENOSHA.—Nash - LaFayette | 
distributors and field representa- 
tives from throughout the United 
States got both an eyeful and 
[earful here this week in a large 
way. 

They gathered primarily for a 
previewing of the 1937 Nash mod- | 


equal opportunity when necessary | 


to distribute shipments through 
several ports. Exports have been 
heavy and will continue so. While 
the great bulk of this business 
moves through New York, 
essential 
available. 


it is| 
that other outlets be | 


“In the latest order the Com- | 


mission authorized the railroads 
to change their rates to New 
Orleans providing no prejudice 
was established against the port. 
The rates published by the rail- 
roads under this order remove 
the more distant Canadian ports 
and New Orleans from our rout- 
ing outlets. On the other hand, 
the Interstate Commerce Com- 
|mission recently announced its 
intention of entering upon a gen- 
|eral hearing and investigation. 


IT’S A WINNER: C. H. Bliss, | 
Nash sales director tells distribu- | 
tors it’s the greatest line in Nash 
history. 


els, but in the course of the three- 
day program learned that Nash 


is going to say it to the public} — 


with more dollars than ever be- 


radio programs will feature Vin- 
cent Lopez and his orchestra, 
Floyd Gibbons as master of cere- 
monies and commentator, and 
guest artists. It is to be carried 


lover the Columbia Broadcasting | 


System from 9:00 to 9:30 P.M., 
ast Oct. 3. Large space in 
300 newspapers, billboards and 
 conaneltene will be used for an- 
|nouncement purposes. 


| Houdaille-Hershey 
| Declares Dividend 


MUSKEGON, 
of the Houdaille-Hershey Corp., 
parent concern of the Muskegon 
Motor Specialties Co., 
declared a dividend of $1 on Class 
B no par common stock. The 
distribution of the $1 per share 
of $784,956 shares of Class B 
stock outstanding includes the 
regular quarterly dividend of 
37%c a share and an extra divi- 
dend of 62%‘c. 
ing of directors, the regular divi- 
| dend of 62%c a share on Class A| 
|no par value stock also was de- | 
|clared payable. 
| Directors of the Borg- -Warner | 
Corp., parent concern of _ the| 
Norge Corp. of Michigan, also | 
located here, have declared the | 
| extra dividend of 75c in addition | 
to the regular dividend of 75c on | 
common stock. 


fore were expended in the com-| 


| pany’s history, either in connec- 
ition with announcement or fol- 
| low- up advertising. 

| The advertising campaign, they 


i|were told, will be an all-impor-| 


‘tant link—the most important, 
fact, in the aggressive merchan- 
| dising campaign designed to roll 
|}up record sales for the new prod- 
lucts of the company. Speakers 
included Charles W. Nash, chair- 


in | 


man of the board; E. H. Mc-| 


| Carty, president; C. H. Bliss, vice- 


¥ | president, and other officials. 


EVERYBODY’S HAPPY at Nash these days. Here’s President E. 
H. McCarty as he talks it over at the 1937 preview with, left to right: 
Harold Seaman, president of the Seaman Body Corp. (McCarty), S. B. 


Chapin, Irving Seaman, vice-president and treasurer of the Seaman 
Frank Santry, 


corporation, and 


Cincinnati. 


veteran Nash distributor at 


Specifically, it was disclosed, 
the announcement and post-show 
| selling period in the form of ad- 
4vertising expenditure. In addi- 
tion to newspapers, trade papers 
and magazines, the story of the 
1937 products will be carried 
through channels new in the com- 
pany’s experience; namely, radio 
and billboards, radio on a large 
scale. The campaign officially 
will get under way Oct. 3, at 
which time it is expected that 
complete details of the new Nash 
models will be given the public. 

The big manufacturer in its 





more than $1,000,000 is going into | 





||markets cars 


Mich. — Directors | 


recently | 


At the same meet- | 


Cadillac Seen 
Ending Second 
In 1936 Gains 


DETROIT.—New passenger car 
registrations to date assure Cad- 
illac of second place in sales im- 
provement over 1935, Don E. Ahr- 
ens, general sales manager an- 
nounced this week. 


“Latest available figures give 
|Cadillac an increase of 127 per 
cent over last year,” said Ahrens. 
“The gain is second only to an- 
other General Motors unit, which 
in a price group 
|considerably below Cadillac. 
“There is every reason to be- 
| lieve we will continue to better 
|Our position,” Ahrens added. 
“Field reports show Cadillac sales 
in the forepart of September top- 
ped the similar period of August. 
This is distinctly unusual at this 
period of the model year.” 


100 to Attend 
Showing of °37 
Graham Models 


DETROIT.—One hundred field 
executives of the Graham-Paige 
Motors Corp. will gather here 
Monday from all sections of the 
U. S. for a two-day meeting at 
which they will be given their 
first view of the new 1937 series 
of Graham cars upon which pro- 
duction was started last week. 
Included among the group are 
district managers and the whole- 
| Sale managers for distributors. 


After being greeted by F. R. 
| Valpey, vice-president and _gen- 
| eral sales manager, the group 
will inspect the new cars in the 
factory showroom, where the new 
features will be discussed by 
members of the engineering de- 
partment. After luncheon at the 
factory, the group will be given 
road demonstrations of the new 
Supercharger types under the 
supervision of E. F. Kishline, 
chief engineer. An inspection of 
the expanded factory facilities 
will be made and various com- 
pany executives will explain the 
| 1937 manufacturing, advertising 
and service programs. 

R. C. Graham, executive vice- 
| president, will preside at a ban- 
quet Monday night in the Hotel 
| Statler. Other details of the 1937 
program will be discussed during 
the Tuesday sessions at the fac- 
tory. Several of the visiting 
groups expect to participate in 
drive-aways of the 1937 cars. 





NASH DISTRIBUTORS register at the preview of the 1937 models 


held in Kenosha, Wis. this week. In the foreground, left to right: 
Harry Hollingshead, Chicago; Leo Edwards, of Miami and Jack 


Morgan, of Boston. 





24% by Dept. 


WASHINGTON. — Retail sales 
of new passenger automobiles in 
August of this year were 15 per 
cent higher than in August, 1935, 
the Department of Commerce 
stated Friday. 

The preliminary adjusted index 
figure of the value of such sales, 
however, stood at 91.5 in August, 
compared with 104.5 in July, or a 
more than seasonal decline, it was 
pointed out. The index stood at 
75.0 in August of last year. 

The aggregate value of such re- 
tail sales for the first eight 
months was given by the depart- 
ment as 24 per cent above that 
for the corresponding period of 
1935. 


CHICAGO.—Wholesale and re- 
tail sales of new cars in the mid- 
west showed a sharp drop in 
August as compared with July 
and a less pronounced decline as 
against August lasts year, accord- 
ing to figures compiled and re- 
leased by the Federal Reserve 
Bank of Chicago. 

The percentage of decrease was 
almost parallel in the matter of 
both wholesale and retail volume. 
Wholesale distribution for last 
month was 41.2 per cent below 
July and 152 per cent below 
August, 1935. The drop in retail 
sales was slightly greater, 
amounting to 42.9 per cent less 
than July and 17.8 per cent less 
than August last year. 

With factory production and 
shipments tapering off in antici- 
pation of new models, dealers had 
more opportunity to reduce used 
car inventories. Their new car 
stocks were not abnormally high 
and as a consequence they were 
not alarmed at the failure of re- 
tail sales to exceed their pur- 
chases from the factories. 
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Eight Months Gain Placed at'g ~ 


of Commerce 


Sales Army to 
Descend on New 
De Soto Factory 


DETROIT.—An army of 3,000 
De Soto dealers and their rep- 
resentatives expected to total 
more than 4,200 in all will start 
boarding trains early next month 
to visit Detroit and get a first- 
hand picture of the operations of 
the new and modern De Soto 
plant, now nearing completion in 
Detroit. 


Invitations were placed in the 
mail this week by L. G. Peed, 
vice-president, and already accept- 
ances are reported coming in. 

Because of the size of the dele- 
gations, seven separate groups 
will be entertained in two-day 
sessions. The Los Angeles and 
Seattle region dealers, coming 
from cities along the entire Paci- 
fic Coast territory, will board 
special trains early in the month 
to visit the plant in the first in- 
spection trip on Oct. 8 and 9. 

Following the visit of the ex- 
treme western delegation, other 
regional groups will come to De- 
troit in the following order: Dallas 
and St. Louis, Oct. 12 and 13; 
Kansas City and Minneapolis, 
Oct. 14 and 15; Atlanta and Cin- 
cinnati, Oct. 16 and 17; Boston 
and New York, Oct 19 and 20; 
Philadelphia, Oct. 21 and 22; and 
Chicago and Detroit, Oct 23 and 
24. 

In the meantime work is going 
forward on the completion of the 
plant and everything will be 
moving when the dealers start 
pouring into Detroit. 





Chevrolet Tinck Sales 
Shatter Previous Marks 


DETROIT.—Sales of Chevrolet;said Fish, “were 163,575 units, as 


trucks during the current year 
have shattered all previous truck 
records in Chevrolet history, W. 
E. Fish, commercial car manager, 
announced this week. 

Sales to date since Jan. 1 have 
totaled more than 25 per cent 
above those for the same period 
last year, and more than 17 per 
cent above those for the cor- 
responding period in 1929, the all- 
time record year, he said. 

“Truck sales through August,” 


compared with 130,296 last year 
through August, and with 139,387 
in 1929. Chevrolet dealers sold 
more than 20,000 units a month 
for six consecutive months be- 
ginning with March of this year 
—a feat unparalleled in their his- 
tory. 

“The outlook for truck busi- 
ness continues good. There is 
every reason to expect a new all- 
time high mark at the end of the 
current year.” 








NO TROUBLE HERE to determine which of the two gentlemen 
is doing the selling and which the ordering. The pen wielder at the 
left is Verel Kutt, sales manager for the Jackson dealer firm of L. A. 
Wright, while at the right is J. W. Hutchins, manager of the Detroit 
region of the Dodge organization. The picture was taken at the motor 
city’s Masonic Temple where Dodge dealers gathered to hear general 
sales manager A. vanDerZee explain the company’s plans for autumn 


business activities. 


THE CANDID CAMERA gets its men at the fall meeting of 


Dodge dealers of the Detroit region. Sales of used cars by Dodge 
dealers totaled over 418,000 for the first eight months of the year, A. 


vanDerZee, left, reports. With him is Victor George, of Flint, 


6,000 Retailers Expected 


FLINT. — More than 6,000 
dealers, their star salesmen and 
members of the Buick factory 
field organization will launch the 
1937 salessprogram of the com- 
pany at an announcement sales 
convention here Oct. 5 to 13. 

Plans for the meeting, which 
were announced this week by W. 
F. Hufstader, general sales man- 
ager, include daily sessions in 
which more than 1,000 dealers a 
day will pre-view the complete 
line of 1937 Buick cars and hear 
the 1937 manufacturing and sales 
plans of the company discussed 
by the heads of the home office 
departments. 

Special trains will bring the 
delegations to Flint from through- 
out the United States. According 
to Hufstader, not only the entire 
dealer organization will be repre- 
sented but bankers, newspaper- 
men and leading business men 
will in many instances accompany 
the delegations. 

Opening Gun Oct. 5 

The opening gun of the con- 
vention will be a general meeting 
of the entire Buick field personnel 
on Oct. 5, for which assistant 
general sales managers, regional 
managers, zone managers, assist- 
ant zone managers, district rep- 





resentatives, heads of business 
management departments in each 
zone and the zone car distribu- 
tors will be called in, 

The first of the special trains 
will arrive the following day 
bearing dealers and their guests 
from the south and central west 
territories with daily arrivals 
scheduled thereafter. Delegations 
from 13 zone 
points on the west coast will ar- 
rive on Oct. 8 and are scheduled 
for a three day program at the 
factory which will be climaxed 
by a driveaway of new cars. 


Spend 2 Days in Flint 


The other groups will 
two days in Flint. 

“The entire dealer organization 
is looking forward to the 1937 
announcement meetings with keen 
interest and because of the ex- 
ceptional program Buick has in 
store for them this year’s con- 
vention will surpass that of last 
year in both attendance and in 
the Buick enthusiasm generated,” 
said Hufstader. “It is the purpose 
of these annual dealer conventions 
to give dealer organization its 


spend 


first look at the new product and | 


its first conception of the new 
year’s sales and advertising pro- 
gram in the atmosphere of the 
factory. In this way the story is 
told directly and forcefully to the 





and distributor |. 





To Attend Buick Meeting 


men whose business it is to re- 
tail the cars in the field.” 
Service schools now are being 
held at the factory with additional 
sessions in the department and 
sales department schools sched- 


uled al i 7 . ; ‘5 
oe mes: daly bebween lee increasing their merchandising 


and the opening of the dealers’ 
convention, he said. 
Barbecue Lunch 

A feature of each day of the 
convention will be a _ barbecue 
luncheon under canvas at which 
all the visiting dealers will be 
guests. A huge tent will be pitched 
in a sports field adjoining the 


| convention hall with arrangements 


now being made for the con- 
struction of three barbecue ovens 
and other facilities for feeding 
and entertaining the visitors dur- 
ing the noon recess. 

Speakers at the daily meetings 
will include, Harlow H. Curtice, 
president and general manager, 
who will discuss manufacturing 
policies and the Buick outlook 
for the coming year, Hufstader, 
who will outline the major sales 
program, C, A. Chayne, chief en- 
gineer, who will make an engin- 
eering presentation of the new 
cars, H. J. C. Miller, assistant 
general sales manager, Thomas 
H. Corpe, director of advertising 
and sales promotion, C. W. 
Jacobs, parts and service mana- 
ger, and Arthur Kudner, head of 
the advertising agency. 


1 


| tendance 


5 





Packard Sets 
Record With 
September Sales 


DETROIT.—M. M. Gilman, vice 
president and general manager of 
Packard Motor Car Co., said this 
week that the company sold 8,008 


|ears to customers during the first 


20 days of September, establishing 
a record for that period. For the 
entire month of September last 
year deliveries were 3,043 units 
and in the first 20 days the total 
was 1,563. 


2,000 Dealers 
Attend Dodge 
Preview in Chi 


CHICAGO. — More than 2,000 
dealers and their sales forces 
from the Chicago region in at- 
at Dodge previewing 
ceremonies in the Stevens Hotel 
this week were given three prin- 
ciples for success during the com- 
ing selling year. They heard these 
rules discussed by A. vanDerZee, 
general sales manager, who ad- 
dressed two groups in as many 
days. 

Introduced by L. D. Cosart, 
regional manager, who conducted 
the meetings, vanDerZee declared 
that the best rules for dealers are 
attending closely to their busi- 
ness operations, adhering to sound 
principles or fundamentals, and a 
program of research with the idea 


activity. 


Diamond T Sales 
60% Above 1935 


CHICAGO.—Sales of Diamond 
T motor trucks during August of 
this year exceeds those of August, 
1935, by 60 per cent, according to 
a statement by C. A. Tilt, presi- 
dent. Sales during the first eight 
months of 1936 equal those made 
during the entire year of 19365, 
Tilt stated. 


“Our business is excellent,” 
said Tilt. “Our total of orders 
during the first eight months of 
this year was 10,225 units. This 
equals our sales for all of 1935. 
For the total year, an increase of 
nearly 200 per cent over the boom 
year of 1929 is indicated. 


“In 1933 we had already ex- 
ceeded our 1929 sales by 35 per 
cent. In 1934 our sales were 50 
per cent better than they were in 
1933. Our 1935 sales show a 





further large increase. 


JUDGING FROM THE LOOKS of this Dodge trio, the world is 
O.K. and everything under control no matter how the election turns 
out. The picture, snapped during an intermission in the Dodge re- 
gional meeting in Detroit, shows in left-right line-up: Jack W. 
Hutchins, manager of the Detroit region; Thomas J. Doyle who is 
entering his 23rd year of marketing Dodge cars and trucks and W. L. 
Peach, general manager of the Doyle stores and shops. 
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WALL STREET—C. 


Pinkson and 


One sacred pledge we make our friends here 
and now. This publication, God willing and se | 
long as it is in our charge, will never champion 
the cause of any individual or any corporation | 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the | 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, | 
authentic and of value-—(ADN 6-10-1933 


SATURDAY, SEPTEMBER 26, 1936 
Collective Bargaining 

N A RECENT visit to New York the writer was for-| 
tunate in being able to meet and talk with several 
employes of the Consolidated Gas and Electric Co., which | 
has recently gone for collective bargaining in a big way} 
under the direction of President Frank Smith. The most 
heartening result of these conversations was the confirma- 
tion of our belief that the average working man would 
prefer to deal directly with his employer than to have an 
outsider in the form of a national union officer do his 
dealing for him. 

Under the program put into effect by President Smith 
we were given to understand that from the viewpoint of 
the men themselves many concessions had been made by 
the company willingly which (again quoting the men) 
would have been opposed by the management had the 
overtures come from an outside source. 

It must be remembered, and should be recognized by 
the employe, that the professional labor organizer must 
keep men dissatisfied with their condition if he is to hold 
his own job. Only through promises of better things to 
come can he hope to collect his monthly dues and only 
through promises of something better to be gained can 
he hope to have men follow him on a strike call. Em- 
ployes also should remember that there are always those 
gullible souls who work with them who are seeking some 
way to get something for nothing and a small minority 
following an organizer can put the majority in a bad hole. 

Collective bargaining, to be effective, must be conducted 
openly and honestly from both sides. Only in this way 
cin it be bargaining. We humbly urge that any employes 
anywhere in the automotive industry who may be the 





target of a professional organizer, to write—not to the city, county, state and federal | 


Consolidated Gas and Electric Co.. New York City—but to 
any employe of that organization for his opinion of col- 
lective bargaining directly with the employer. 


Tax Evasion and Tax Avoidance 

ATE THIS FALL the Social Security Tax and the new 

Revenue Bill will become effective. Under the Social 
Sccurity law there are many clauses through which the 
small business man may avoid—not evade taxes. There is| 
nothing degrading in an honest avoidance of taxes, so 
long as the avoidance is open and above board and done 
in good faith. Eoth these measures are so extremely 
complicated that the average dealer may easily be charged 
\ith tax evasion, in spite of his honorable intention, or he 
may pay out much money which he ordinarily would not 
have had to pay. These points were brought out very 
clearly by Edward Payton, analyst of the Pennsylvania 
Automotive Assn., at Reading, this week. We feel that 
Payton did dealers in that state a good turn by tipping 
them off to find out about the new taxes now, £o we are 


passing the tip on to you. 
T HIS WEEK BEFORE the Pennsylvania Automotive 

Assn. at Reading, Pa., Arnon Benson, new general 
manager of the National Automobile Dealers Assn., out- 
lined a program for co-operation between dealers and 
manufacturers which we feel should win the approval of 
the entire industry. To us it is most gratifying since it 
falls closely. in line with the policies advocated by ADN 
since 1925. 


Co-operation 


|stand what I am trying to say 


| pitcher. 


—a woed in 


: ise 


By the Publisher 


Michael A. Gorman, 
Flint Journal, pinch 


week 
the 


[This 


editor 


of 


hits for Publisher George M. Slocum. | 


He is one of a group of guest con- 
ductors who will take over the 
production of “A Word in Edgewise” 
while G. M. S. 
automobile shows, and otherwise en- 


joying himself abroad.—THE EpIToR.] | 


WORDS It won’t be neces-| 
AND 
THOUGHTS my words in edge-| 
wise as they are 
not as big as those used by} 
George Slocum. Another differ- | 


ence is that you and I will under- | 


while, when he does it, not even 
George can make it out. 

This substituting for a column- 
ist is rather difficult, as it is like 
pinch-hitting for the pitcher. They | 
don’t expect anything from the} 


Under these circumstances, my | 
good friend Hal Tuttle, who con-, 


is viewing European | 


sary for me to get! 





siders requests for Buicks in| 
Southern California, would seize 
the opportunity to say something 
about Los Angeles. I am going 
to write something for Flint for) 
a different reason—there really is 
something to say about this 
largest manufacturing point of 
General Motors. 

Automobile dealers are among 
the livest business men in every 
community and are called upon, 
therefore, on behalf of civic 
causes. Consequently I believe 
you would be interested in the} 
launching in Flint last month | 
what is probably an’ unprece-| 
dented civic structure. : | 

* * on 

THERE WAS SET UP the 

Flint Community Association to 


embrace all voluntary organiza- | 


tions in public service. Within 
it. these are divided into three 
fields—social service, commercial 
and cultural. The Flint Com- 
munity Fund is responsible for 
the social service field, the Cham- 


ber of Commerce covers the com- | 


mercial field and an Allied Arts 
Council, the cultural field embrac- 


ing the Flint Institute of Arts, | 
the Flint Community Music As-| 


sociation and the Community 


Players. 


The organizations affiliated in | 
the Community Fund are grouped | 


in four councils—each carrying 
out within its field the principle 
of orderly operation upon which 
the new Community association is 
founded. These councils are chil- 
dren’s work, recreation, health 
and family welfare. In each 
council are represented also any 


agencies involved in its field, each 
group meeting monthly to take 
up its problems. 

The commercial field is being 
intensified within the Chamber of 
Commerce with a bureau cover- 
ing each phase, retail, wholesale, 
industrial, transportation, better 
business, etc. General commun- 
ity promotion work reverts to the 
new community association. 

The establishment of the Allied 
Arts council is hoped to lead to 
an allied arts center. 

Vital and unique in the new 
structure is the establishment 
within it of the Flint Institute 
for Research and Planning which 
formalizes important work which 
has been going on for a year. 
Fundamental problems in the 
social, commercial and cultural 
fields will be referred to the In- 
stitute for study. The Institute 
also is working on the develop- 
ment of far-seeing social and 
physical plans for Flint. It has 
the co-operation of the University 
of Michigan in the social field 
and the Cranbrook Academy of 
Art in the physical field, Hilel 
Saarinen, president of the latter 
and one of the world’s foremost 
architects and planners, giving 
his services as consultant in this 
task in which two of his gradu- 
ate students are engaged. Presi- 
dent A. G. Ruthven of the Uni- 
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SHOW 


OCTOBER 
France, Automobile Show 
England, Automobile Show 


i-tt—Paris, 
15-24—London, 


NOVEMBER 


3-7—Newark, N. J. National Motor Truck 
Show 
9-14—Des Moines, 
1t-15—Omaha, Neb. 
11-18—New York. 
Central Palace. 
12-19—Philadelphia, Pa. 
13-19—Toledo. Automobile show 
14-18—Akron, 0. Automobile Show 
i4-20—Columbus. Automobile Show. 
14-21—Boston. Automobile Show 
14-21—Chicago, Automobile Show 
14-21—Detroit, Automobile Show 
14-21—Now Haven, Conn. Automobile 
and Trailer Exhibit 
14-21—Indianapclis, Ind. Automobile Show 
| (4-21—San Francisco, Automobile Show 
| 14-21—Seattle, Wash. Automobile Show. Civic 
Auditorium. 
14-22—Los Angeles. 
14-21—Washington, 
| 1#5-22—St. Louis, 


la. Automobile Show. 
Automobile Show. 
Automobile Show. Grand 


Automobile Show. 


Show 


Automobile Show 
D. C. Automobile Show 
Automobile Show 





Yoakum, head of the graduate 
school, are keenly interested. 
| * * a 


THE COMMUNITY § associa- 
tion besides co-ordinating and 
assisting in all this effort, will 
conduct an annual campaign for 
funds for necessary supplemen- 
tal financing of the numerous 
agencies. The Chamber of Com- 
merce, confining itself to purely 
commercial effort, is financed by 
the membership fees of the mem- 
bers. 

Never has such a comprehen- 
sive and far-sighted program 
been more valuable in view of 
the stabilization of Flint that has 
come through a similar condition 
in the automotive industry. There 
no longer are so many tempor- 
ary residents in Flint. Men are 
getting substantial and regular 
employment. Personnel depart- 
ments are co-operating to the 
limit to make Flint’s citizenship 
of the highest grade. Flint like- 
wise is destined to grow consid- 
erably and it is important that 
this growth be orderly and along 
lines that will not require later 
rearrangements socially and phy- 
sically. 

General Motors executives are 
giving the fullest co-operation in 


| *16-21—Denver. 





mem | 


A New Way to “Crack Down” 


DATES 


15-21—Cincinnati. Automobile Show 
Automobile Show 
16-21—Des Moines, ta. Automobile Show 
16-21—Grand Rapids, Mich. Automobile 
Show 
16-21—Ottawa, Can. Auto Show, 
Laurier, Ottawa, Canada 
16-21—Pittsburgh, Pa. Automobile Show 
19-25—Asbury Park, N. J. Automobile Show 
*20-26—Lansing, Mich. Automobile Show 
21-28—Cleveland. Autonwbile Show 
21-28—Brooklyn, N. Y. Automobile Show 
*21-28—Buffalo. Automobile Show 
21-28—Minneapolis, Minn. Automobile Show 
21-28—Newark, N. J. Automobile Show 
21-28—Rochester, N. Y. Automobile Show 
21-29—Kansas City. Automobile Show. 
22-29-——Milwaukee. Automobile Show 
22-29—Portiand, Ore. Automobile Show 
23-28—Meriden, Conn. Automobile Show. 
28-Dec. 5—Baltimore. Automobile Show. 
28-Dec. 5—Hartford, Conn. Automobile Show 
*30-Dec. 5—Peoria. Automobile Show 


Chateau 


DECEMBER 


6-8—New Orleans. Automobile Show 
¥-t3—Chicago, ASI Show. Navy Pier, 
"Tentative 


Curtice who has been leading the 


|remarkable come-back of Buick 
|was induced to accept the presi- 


dency. The three vice-presidents 
are among Flint’s philanthropists, 
Cc. S. Mott, who has been doing 
much in the boys’ and.girls’ field 
through the Mott Foundation; A. 
G. Bishop, donor of Bishop air- 
port, both directors of General 
Motors; and W. S. Ballenger, ex- 
ecutive of Chevrolet in the ear- 
lier days and indefatigable civic 
worker as well as generous con- 
tributor. 


Already in service as mana- 
ging director of the Community 
association is Seward C. Simons, 
who came from Pasadena, grad- 
uate of Harvard who became 
prominent on the Pacific coast 
in the social service and com- 
mercial fields. The Institute of 
Research and Planning and the 
Community Fund are headed by 
E. S. Guckert, nationally known 
in social service who first came 
to Flint for his doctor’s thesis at 
the University of Michigan, tak- 
ing the Industrial Mutual associa- 
tion, the city’s unique recreational 
organization of industrial work- 
ers, as his subject. J. G. Routzon 
is the managing secretary of the 
Chamber of Commerce.—Michael 


| versity and Vice-President C. S. this program. President H. H. A. Gorman. 





CHICAGO—6 No. Michigan Avenue 
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FARM AUTO SHOW WEEK 


EADERS, dealers, distributors and manufacturers 
voted the First Annual Auto Show Issue of the 
Midwest Farm Papers arealsuccess. Now, our 1,150,810 
farm home subscribers eagerly await news of the 


1937 models. 


These million and more farm families in the richest 
farm area will first get the news and see the 1937 models 
in the November 2lst Second Annual Auto Show Issue 
of the Midwest Farm Papers and then will visit the 
dealers’ show rooms November 27th to December 5th 
for our Second Annual Farm Auto Show. 


We are in full accord with the Auto- 

motive Industry’s change of time in Cinkta.t 
announcing new models and in that DAKOTA. | 
way spreading employment over the . 

year. As our contribution to the In- ~ DAKOTA 
dustry, and to aid the ‘‘moving up”’ of 

new car and truck buying by farmers, 

we are preparing an even bigger and 

better Automobile Show Number. 


, 


(150, 810 
FAMILIES 


Special feature writers are at work on the editorial 
matter—automotive dealers in every trading area of 
our eight states are being advised of our plans and are 
promising cooperation to the fullest degree. 


Posters, broadsides, distributor contacts and other 
merchandising aids designed to effectively bring this 
great market into dealers’ show rooms are being pre- 
pared for our advertisers. 


You can now get your message over to this tremen- 
dous market QUICKER, BETTER and more CHEAPLY 


than in any other medium. 


Now is the time to tell your story to 
our farm market. Include the Second 
Annual Farm Auto Show Section in 
your Show Budgets. 


Remember —the deadline is Saturday, 
November 7th. 


NEBRASKA FARMER » WISCONSIN AGRICULTURIST » PRAIRIE FARMER » WALLACES’ FARMER » THE FARMER 


AND IOWA HOMESTEAD ST. PAUL 


MIDWEST FARM PAPERS 


DETROIT — 542 New Center Building 


NEW YORK—250 Park Avenue & 420 Lexington Avenue 


SAN FRANCISCO—1548 Russ Bldg. 


ll 
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Convenient Location, Fast Service Boost Income 


Neighborhood Station ee 
Lubricates 500 a Month 


DETROIT. — Profiting by the) work from the day of the open-| 
experiences of dealers who have | ing of the station in June. This | 
adopted neighbrhood sales and_| is attributed to the location and 
service, the North-Barnes Sales/the accessibility of the station. | 
and Service Co., De Soto and| The first month’s gasoline sales 
Plymouth dealers in Lincoln| were well above normal expecta-| i 
Park, a Detroit suburb, is com-|tions and during July and Au-| 
pleting its first three months’} gust the figures were boosted to| 
business. 30,000 gallons per month. Lubri- 

Located on one of the busy| Cation oil sales jumped to better | 
thoroughfares leading out of the | than 500 gallons. The quick serv-| 

ven oil and gasoline cus-| 


Oo 


city, the station is built of shiny 
cream-colored tile with chrome- 
plated window trim. Wide ap- 
proaches to the service entrance 
and a large plate glass show win- 
dow catch the eye of the ap- 
proaching motorists. The wide 
platforms leading up to the four 
gasoline pumps provide ample 
room for quick service. 

The show room, large enough 
to display three cars, has an en- 
trance from the street as well as 
one from the service department. 
It is on the street line while the 
rest of the building is set back. 


Uses Two Lifts 
Between 500 and 600 cars per 


month are taken care of in all} 


types of lubrication work. The 
lubricating department has also 
been instrumental in _ boosting 


the shop work to better than} 


$1,000 per month. In the shop 
every device for rendering quick 
service has been added for serv- 
ice equipment. Two lifts are 
used. 

One of the outstanding accom- 
plishments of the company has 
been the increase in service 


4000 POU 


}ice gi 
|tomers has been one of the rea- 
sons why the company has been 
| kept busy on repairs and shop 


work. 


Sells 72 New Cars 


The North-Barnes organization 
formerly operated a gasoline sta- 
tion only a block away from its 
present sales and service station. 
It was in this station that the 
idea of a larger establishment 
was fostered. As a gasoline filling 
station no cars were sold. Today 
while the old station is still in 
operation and used as an adjunct 
to the big plant for gasoline and 
oil sales, part of it is used for 
the company’s refinishing and 
fender and body bumping de- 
|partment. The company took on 
the Plymouth and De Soto line 
and reports sales of 72 cars since 
the opening date in addition to a 
|large number of used cars. The 
|shop and sales force today com- 
prise 25 men as compared with 
only an attendance crew at the 
former place of business. 

The location has helped the 
company to _ specialize in tire 
sales and carry one of the most 





—GOING 
PP cceniage 


Pa 


Quick in Operation .. . 
Safe and Strong! 


@ Manley Hydraulic Service Jack No. 580-A is easily 
positioned, the rest plate starting only four inches 
from the floor. There is plenty of room to place it 


under all cars either front 


or rear with tires flat. 


A few strokes of the handle raises the rest plate to 


20 inches—positive action, 


for all practical 


safety, ample clearance 
purposes. 


Have your jobber’s salesman explain 
further the strong features of Manley 


Hydraulic 


mn 


MANUFACTURING 

DIVISION of the 

American Chain Company, Inc 
York, Pennsylvania 


I4LG4 
STATION 


OWE Ae 


Service Jack No. 580-A. 


EQUIPMENT 


| 


MAKE IT ATTRACTIVE and easy to get to, and the problem of more business is half solved, Such 


| was the 
follows 


experience of the North-Barnes Co., De Soto-Plymouth dealer in a Detroit suburb. The station 
the neighborhood sales and service idea and lubrication comes in for a big play. Between 500 and 


600 cars are lubricated every month and sales in all departments show comparative strength. 


|complete stocks of tires in that 
| section. Tire and tube repairs 
comprise one of the company’s 
|chief sources of income. In the 
|parts and accessory department, 
|which occupies the corner loca- 
tion, the company has also in- 
stalled a large accessory sales 
display counter. 


steady increase in demand for 


such as heaters, have also come 
|in for increased business. 


Between car sales, new and 
}used, gasoline and oil sales and 
|shop work including lubrication 
and repairs, North-Barnes is 
| proving the neighborhood sales 
and service program is success- 
|ful from every automotive mer- 
|chandising angle, provided the 
station is properly located and 
that the car owner has no diffi- 
culty in getting to the plant. 





French Co., Dodge-Plymouth dis- 
tributor for San Francisco, Oak- 
land and the Bay District, has 
opened its new home at Van Ness 
Ave. and Washington St., San 
Francisco. Factory officials from 
headquarters in Detroit describe 
it as the largest and finest Dodge- 
Plymouth establishment in the 
West. 

The steadily increasing number 
of Dodge and Plymouth owners 
here has made larger quarters 
necessary. The new building is 
four stories and has a total of 
125,000 square feet of floor space. 
All floors are connected by wide 
ramps. Division of floor space is 
approximately as follows: Service 
department, 25,000 square feet; 
shop, 25,000; mew car storage, 
25,000; parts department, 15,000; 


roof, 10,000, 
The show room is finished in 








Sales show a 
i 


|the lower priced items while ra-| 
dios and other car accessories, | 


Coast Dodge Detter 
Opens New Showroom 


SAN FRANCISCO.—The J. E.{ African walnut, with pillars and 


office, 5,000; display room, 20,000; | 


By GERRY 


DETROIT. — The automotive 
industry in 1937 will use 6,000,000 
|tons of steel in the production of 
the estimated 4,500,000 cars. 

This statement was made by 
J. A. Clauss, chief engineer of 
ithe Great Lakes Steel Corp., 
|Ecorse, Mich., largest hot and 
cold strip mill in the world, at 
|the meeting in Detroit, home of 
the steel industry’s largest in- 
| dividual customer, the automo- 
| bile, of the 32nd annual conven- 





|tion and Iron and Steel Exposi-| : ° , , 
'tion, sponsored by the Assn. of|Corp. in connection with his dis- 


Iron and Steel Engineers. Some 
|5,000 delegates attended sessions 
Tuesday to Friday this week. 


mouldings of stainless steel, Holo- 
phane lighting fixtures, sunk in 
reflector squares flush with the 
ceiling illuminate every portion 
of the room without shadow. The 
large windows facing on the 
streets are flush with the face of 
the building, thus giving the en- 
tire showroom a display window 
effect—especially at night. 

The J. E. French Co. also main- 
tains establishments at Oakland, 
Berkeley, San Rafael, Burlingame 
jand San Mateo. 


Pierce-Arrow Dealers 


BUFFALO. — Three new dealer 
appointments have been announced 
this week by the Pierce-Arrow Mo- 
tor Corp. of this city. They are: 
Sterling, Orr, Ince., Springfield, 
Mass.; Rushton & Selby, Omaha, 
|Neb. and Fincher Motors, Inc., of 
| Rochester, N. Y. 





Auto Industry Will Use 
- 6,000,000 Tons of Steel in’37 


SCHURMAN , 

The technical program of the 
convention was assembled to a 
great extent around the wide use 
of steel in the automotive in- 
dustry, and many exhibits at the 
Convention Hall exposition were 
designed to prove of especial 
interest to engineering officials 


lof the automotive and allied in- 


dustries in this district. 
Considerable interest was 
shown in charts presented at one 
of the sessions by C. E. Wilson, 
vice-president of General Motors 


cussion of “Seasonal and Pres- 
ent Economic Trends of the Au- 
tomobile Business.” 

As shown by one chart, out of 
a national income of 40 billion 
dollars, approximately 2.4 per 
cent was spent for automobiles, 
while with an income of 80 bil- 
lion, 4.1 per cent went for cars. 
“We believe, Wilson said, “that 
this increase is due to greater 
value of the product. The auto- 
mobile industry has made every 
effort to build a better product 
and sell it for less.” 

Pointing out comparative au- 
tomobile costs and weights for 
1929 and 1935 and their relation 
to consumer value, Wilson stated: 

“We are convinced that this is 
the reason the public is willing 
to spend a larger percentage of 
its income for new cars.” 

Detroit, mainly because of the 
automobile industry, has become 
the largest steel-consuming city 
in the world. 

Wednesday more than 1,000 
iron and steel engineers visited 
the plant of the Great Lakes 
Steel Corp. where 90-inch sheet 
steel—the largest ever produced 
—is prepared for the automobile 





industry’s huge panel presses. 

Friday morning the delegates 
inspected the steel plant, rolling 
mills and assembly line of the 
Ford Motor Co. 


PLENTY OF NATURAL LIGHT features this lubrication department of the J. E. French Co., San 
Francisco Dodge dealer, in its new home recently opened. Shown here are the four lifts and at the ex- 
treme left a truck lift. Note the patterned floor and !iberal use of white paint. 
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Independent... 


In the development of the automobile to 
its present high excellence the independent 
manufacturer has always led the industry 
. .- Graham has always led the independ- 
ents ... Because Graham has exclusively 
pioneered dozens of priceless engineering 
“firsts”... Because Graham has quickly 
placed each improvement in standard pro- 
duction, where, within two or three years, it 
is copied and made standard on other cars... 
Graham has earned its enviable position at 
the top... This year and in the years to come 
Graham will continue to bring to fine motor 


cars new, exclusive standards of superiority. 


Supereharger.. 
The Supercharger sets Graham for 1937 


basically and fundamentally apart from all 
other cars ... The Supercharger brings to 
Graham, record-breaking economy and 
unbeatable performance. Linked together, 
they set a value standard unequalled by 
any automobile now on the market... The 
Supercharger goes farther and faster on a 
gallon of gasoline than any car in America 
... [ts performance makes anything else seem 
dull and heavy ... The most talked of engi- 
neering advance in the industry today, it has 
unrivaled sales appeal . . . Its low cost and 
unapproachable economy place it in a price 


field favorable to every automobile owner. 


Territory ...... 


Graham insists upon exclusive, protected 
territory for its dealers based upon con- 
sumer population ample for extremely 
profitable expansion ... A limited number 
of rich selling territories approved under 
rigid Graham requirements for dealer 
protection are now available to the right 
men for dealerships or distributorships .. . 
If you are an energetic business man... If 
you are interested in developing maximum 
profit returns upon a minimum investment 
—in the independent freedom enjoyed by 


Graham franchise holders ... Graham will 


be glad to give you full information. 


PPOGGE« «cs ceved 


Graham’s top dealers make more money on 
a smaller investment than any other group 


of car dealers in America... A large state- 


ment? ... Graham stands ready to prove 


it... It is simply a question of the right 
product plus the right policy ... as easily 
demonstrable as 2+2=4.... Graham does 
not speak of isolated cases ... Proof comes 
from small towns, medium-sized towns and 
great metropolitan areas. It comes from 
north, south, east and west ... Think of 
yourself in terms of your next, best years 


... Let Graham give you the facts. 
GRAHAM-PAIGE MOTORS CORPORATION, DETROIT 


Graham 
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PAA Stresses Co-operation at Reading Conclave 


Group Celebrates Banner ’36; 


Record 1937 


Sales Forecast 


(Continued from Page 2) 


“That would have a most salu- | 
tory effect upon the wanton and | 
accident-prone drivers and place | 


the burden of responsibility upon 
offenders, and be more effective 
than the present practice of con- 
demning all motorists for the 
shortcomings of the lunatic 
fringe of drivers.” 

Referring to the Motorcade of 
the nation’s safest drivers in New 
York a few days ago, Reeves 
listed the reasons given by the 


safe drivers for their fine driving | 


records. Following are the rea- 
sons in order of their importance, 
as determined by the _ record- 
holding motorists from 48 states: 

Keeping car in proper condi- 
tion. 

Observance of traffic laws, sig- 
nals, etc. 

Consideration for others. 

Caution. 

Alertness. 

Speed to fit conditions. 

Good early training. 





No driving while drinking. 

Pass only when safe. 

Luck. 

No dependence on other driver. 

Ability to size up situation. 

Exercise of common sense. 

Strict attention to driving. 

Enjoyment of driving. 

Slow night driving. 

Driving only when physically 
fit. 

Willingness 
way. 

Personal responsibility. 

Taking no chances. 

Avoiding hurry. 

Joseph Sloane, senior counsel of 
the Department of Revenue of 
Pennsylvania, outlined recent 
drastic rules which had been put 
into effect in the state in an effort 
to curb accidents which resulted 
in 200 fatalities in August. He 


to yield right-of- 


|urged the PAA to co-operate in 


the new campaign and said: 
“When I was asked to avail 


| myself of the privilege of coming 





aA 


TO THE AUTOMOTIVE TRADE 


Yes, Goodyear is in the battery business now— 


—with a line of batteries built to the same high stand- 
ards of quality and value which have made Goodyear Tires 
first choice of the entire motoring world! 


The new Goodyear Battery greatly increases the value of 


the Goodyear franchise. 


It also provides an opportunity for a number of auto- 
mobile and accessory dealers to cash in on the public pref- 
erence for Goodyear products by selling and servicing 


Goodyear Batteries. 


An aggressive advertising and merchandising program 
is just now starting to support the “easier-to-sell”” Good- 


year Battery. 


If you want to take advantage of the opportunity to 
increase. your volume and your net profit with little or no 
increase in overhead, write the Department of Battery 


Sales, Goodyear Tire & Rubber Co., Inc., Akron, Ohio. 


Listen to the Goodyear Broadcast of the Literary 

Digest Poll for President (John B. Kennedy, 

Commentator) —Monday, Wednesday and 
Friday Evenings — NBC Blue Network. 


OODF YEAR 
« BATTERIES « 








NEWEST ADDITION to Palo Alto’s Automobile Row is the 
Pontiac salesroom of Durlin B. Hackett. This ultra-modern establish- 
ment represents an investment of some $35,000. Property on which 
the building stands is 150x150 feet, while the building contains 15,750 
square feet of floor space. There are 2,000 square feet of glass. A 50- 
foot frontage is set aside for a used car lot, while the main service 


department, 60x75 feet is under cover. 





here to speak with you, 
suggested to me that I make the 
topic of my conversation “The 
Securing of Highway Safety 
Through Correction of the Human 
Hazard,’ j 

Human Hazard Great 


“Unquestionably the human 
hazard today is responsible for 
more than 90 per cent of motor 
vehicle accidents. This is true in 
Pennsylvania at any rate. 

“An analysis of automobile ac- 
cidents taken from the figures of 
August indicates that less than 8 
per cent of them are due to me- 
chanical faults of the car. 

“This leaves us an approximate 
92 per cent of the accidents to be 
attributed to the failure of the 
human animal to function rightly 
behind the stearing wheel of an 
automobile when confronted with 
a crisis or when inhibited for one 
reason or another from giving 
the proper amount of thought to 
the welfare of the other fellow. 

“Roughly speaking, the causes 
of accidents may be divided into 
five major classifications. They 
are: Excessive speed, driving on 
the wrong side of the road, forc- 
ing the other fellow off the road, 
failure to stop at the intersection 
of through streets and driving 
while drunk. 


Two Basic Causes 


“Every one of these major 
causes may, without fear of con- 
tradiction, be attributed to two 
things: First, the perfectly hu- 
man tendency to abuse a privi- 
lege; second, the equally human 
tendency to ‘get by with it.’ 

“Because of these elementary 
characteristics in human nature 
we experienced during August, 
5,344 motor vehicle accidents in 
Pennsylvania, which resulted in 
the death of 200 persons and in- 
jury to 5,551 individuals, who but 
for someone’s failure to think, 
might today be much happier. 

“To pursue these tragic figures 
one step further: since the first 
of the year up to and including 
Aug. 31, 32,638 persons were in- 
jured and 1,249 killed. Unless we 
do something about it, statistics 
are not worth the money neces- 
sary to buy a match to set them 
afire. 

“In the summer of 1935, when 
the realization of the extent of 
automobile fatalities and acci- 
dents, because of its enormity, 
forced itself upon public con- 


it was | 


sciousness, Governor George H. 
Earle called together in Harris- 
burg leaders in the safety move- 
ment throughout the common- 
wealth. 


“As a result of this meeting 
there was organized what is now 
known as the Governor’s Highway 
Safety Council. Describing it 
briefly, it is today represented in 
more than 75 per cent of the 
counties in Pennsylvania by 
county units, each with its local 
chairman and accompanying per- 
sonnel. 


“These groups are functioning 
in a manner that will work out 
best in the area in which the 
county unit operates. There is, of 
course, a general program looking 
toward the securing of greater 
safety on the highways through 
the media of education, engineer- 
ing and enforcement. However, 
the method in which these three 
phases of safety work may best 
be worked out is left to the dis- 
cretion of the chairmen in the 
several counties of the common- 
wealth. 

Co-operation Not Enough 

“In support of the work being 
done by the county chairmen the 
state headquarters of the council 
in Harrisburg pursued an educa- 
tional program which has found 
expression in the public press, in 
billboards, over the radio and in 
the motion pictures. 


“All of this co-operative effort 
is a fine thing. Undoubtedly and 
unquestionably it has its place in 
the broad pattern of any move- 
ment for safety on the highway. 
In itself, however, it is not 
enough. We may proceed with all 
sorts of appeals to human reason; 
we may forge ahead with every 
imaginable stimula designed to 
encourage a greater appreciation 
for the observance of law; but if 
the seeds fall upon barren ground, 
we reap no harvest whatever as a 
result of our efforts. 


“This fact was never realized 





ITEM WANTED FOR PROMOTION 


A well established, financially responsible 
manufacturer having national distribution 
and nine branches is interested in an addi- 
tional item for distribution to the Auto 
Parts Jobber. Would consider an investment 
for a partnership interest, outright purchase 
or the complete handling and financing of 
sales.—Box No. 1110, Automotive Daily 


News, 527 New Center Bldg., Detroit. 


more pointedly than when the 
August accident figures were pre- 
sented to the executives of the 
Department of Revenue and of 
the Governor’s Highway Safety 
Council. 

“A meeting of both groups was 
called and decision reached in a 
few minutes that since an appeal 
to what was hoped would stimu- 
late the finer instincts of the auto- 
mobile driver had failed, both the 
department and the council are 
now faced with the necessity for 
resorting without fear or favor 
and under the principle that if a 
violator is a violator friendship 
does not count, to the full benefit 
of whatever the law provides for 
meting out justice to violators of 
the Motor Vehicle Code. 

“A tightening up of the require- 
ments necessary for an applicant 
to pass the examination for a 
driver’s license has been effected. 
In the future when the highway 
patrolman who conducts the ex- 
amination places his stamp of ap- 
proval upon the application for a 
driver’s license, you may take it 
from me that such examination 
will have been satisfactorily 
passed. Applicants for drivers’ li- 
censes cannot go on taking exami- 
nation after examination, follow- 
ing failure after failure. We 
permit the applicant to have three 
trials at an examination during a 
year. 

Speed To Be Enforced 

“The speed limit requirements 
are to be enforced rigidly and 
without regard to anything but 
the law. The law specifically 
states that the speed limit in 
Pennsylvania is 40 miles an hour. 
As far as the Department of 
Revenue is concerned, and as far 
as the interpretation through the 
State Highway Patrol is con- 
cerned, 40 miles an hour is still 
40 miles an hour. Persons who 
exceed that limit are subject to 
arrest. 

“Any driver who is checked 
operating his car in excess of 50 
miles an hour will be arrested 
summarily, hailed before a jus- 
tice, magistrate or alderman and 
fined. Upon two or three convic- 
tions for this offense his license 
will be revoked or suspended at 
the discretion of the secretary of 
revenue. 

“It is now mandatory upon 
members of the State Highway 
Patrol to bring action in the name 
of the secretary of revenue 
against any driver who has been 
convicted of three violations of 
the provisions of the Motor Ve- 
hicle Code. Such violators will 
have to produce ample and suf- 
ficient evidence after the third 
citation to show why their licenses 
should not be revoked.” 





A Major Automobile 
Company Wants 
A Real Man 


One of the oldest and largest 
automobile distributors in the 
New York area requires an 
experienced, successful field 
man for contact work with 
dealers. 

This man must have a con- 
sistent, outstanding record in 
developing and enlarging an 
existing dealer organization, 
training its personnel and 
developing its service ac- 
tivities. 

This is an exceptional oppor- 
tunity to contact with a 
company which has had sen- 
sational success in introduc- 
ing its products into a new 
price field. 

If you think you are the man, 
write and tell us why. Address 
your letter to Box S-14, care 
of the Automotive Daily 
News, 545 Fifth Ave.,. New 
York City. Contents of all 
letters will be held in strict- 
est confidence. 
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Maine Voters Pass Anti-Tax Diversion Bill | 


State Becomes 4th to Adopt 
Legal Methods of Restraint 


AUGUSTA, Me.—By an over- 
whelming vote, in some parts of 
the state as high as eight to one, 
the people of Maine at the state- 
wide election last week passed a 
referendum bill strictly prohibit- 
ing diversion of highway funds 
to other uses. 

Passage of this bill makes 
Maine the fourth state to take 
legal measures to protect high- 
way funds, Missouri, Minnesota 
and Colorado already having pro- 
hibited diversion of highway 
funds through constitutional 
amendments. A petition now be- 
ing circulated in Massachusetts, 
if successful, similarly will pro- 


| tect that state’s road money from 
raids. 


| The anti-diversion bill, one of 
|five questions submitted to Maine 
| voters, drew the greatest vote. 

While no permanent diversion has 
taken place in Maine, it has been 
practice to “borrow” from the 
highway fund, and there were 
rumors that one or more groups 
in the state were planning to 
“raid” the road fund at the next 
session of the legislature. 

The bill was instituted and 
sponsored by the Maine Automo- 
bile Assn. with the backing of 
the Maine State Grange, the 
Maine Rural Letter Carriers’ 
Assn., the Maine Hotel Assn., the 











Maine Automotive Trades’ Assn., 
the Maine Petroleum Industries 
Committee, the Portland Automo- 
bile Dealers’ Assn., the Commer- 
cial Motor Vehicle Assn. of Maine, 
the Independent Garage and 
Maintenance Assn. of Maine, the 
Independent Retail Oil Dealers’ 
Assn. of Cumberland County, the 
Maine Independent Oil Dealers’ 
Assn., and the Maine Commercial 
Travelers’ Assn. 


Licenses Set High 

INDIANAPOLIS. — A total of 
921,068 automobile licenses were is- 
sued in Indiana during the first 
eight months of this year—the 
largest number in the history of the 
state—Frank Finney, state commis- 
sioner of motor vehicles has an- 
nounced. The previous record for an 
entire year was 904,731. Finney 
said receipts from sale of plates, 
driver’s and chauffeur licenses, title 
insurance and plate transfers total 
$8,849,600. 


“71s all right, sir. It?s just 


a part of our free service to the motoris 


HERE ARE two types of automobile 
salesmen. The man who makes a sale 


style for their friends. One sale creates 
other sales in its wake. 


*, 
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86% of 








Men Best Drivers? 
Science Thinks So | 


SACRAMENTO, Calif.—Men are 
better automobile drivers than 
women, according to science. 

Superior muscular, sensitory 
and optical coordination in male 
drivers is proved by scientific ap- 
paratus, reports Dr. Harry R. de 
Silva of the Harvard University 
Bureau of Traffic Research, who 
demonstrated his comprehensive 
mechanism here. 

“Male superiority is particularly 
noticable in older groups,” the 
Harvard faculty member said. 
“While girls are still in the ‘tom- 
boy’ stage their reactions are al- 
most as good as those of boys, 


EXTRA SELLING YOU DON’T PAY FOR 
2% 


The New Yorker rendece Ive 


and buy in your 41 best-buying areas. 





for you and stops there. And the man who 
makes a sale to the person who will influ- 
ence additional sales of the same car among 
his friends. 

There are magazines that work like 
that, too! 

Some magazines make a sale for you 
and stop there. Other magazines sell your 
automobile to people, important enough, 
influential enough, and with money 
enough, so that they buy first and set the 


New York Motor Show Issue 
dated Nov. 14—out Nov. 11 


That’s extra selling that you don’t 
pay for. 

The New Yorker is such a magazine. In 
The New Yorker your advertisements 
are read by the people who get the 
style . . . the people who just naturally 
buy the good new things first, and influ- 
ence sales to those who follow. This is the 
way to increase your sales at no extra cost. 

The New Yorker is a national, coast- 
to-coast weekly of selective circulation. 


Advertisers like Buick, Chevrolet, Lincoln, 
Cadillac, Packard, Plymouth and a dozen 
others know it well. They know that these 
132,000 “New Yorker” families (actually 
six readers per copy on the average) are 
the buy-first, style-setting people in the 
car manufacturer’s largest markets. 

Sell in The New Yorker and you sell 
the people other people copy. Sell the 
people other people copy and you sell 
the nation. 


THE 


SELLS THE PEOPLE OTHER PEOPLE COPY 


ones re RON 


and those who continue to engage 
in athletic activity make a good 
comparable showing.. Otherwise, 
the male sex is the better in the 
operation of automobiles. 

After leaving this city Dr. de 
Silva will demonstrate his scien- 
tific apparatus in San Francisco 
and then go to Los Angeles. The 
California state highway patrol 
will use it to test and determine 
personal defects of drivers 

The campaign is not designed 
to deprive drivers of their licenses, 
according to Ray Ingels, chief of 
the motor vehicle division, but is 
an effort to be of service by 
pointing out weaknesses of driv- 
ers so they may correct them. 

When a driver takes the steer- 
ing and braking tests under the 
de Silva system he does not travel 
on the highway. The car stands 
still and the scenery moves. There 
is elaborate apparatus for each 
phase of mental and muscular re- 
action which enters into automo- 
bile driving and may claim that 
this system of testing the ability 
of drivers will become nation- 
wide and prove to be a great 
boon to the automotive industry 
and to the general public. 


Asserts High Tax 
Cuts Farm Sales 


TRENTON, N. J. — Asserting 
that states with low gasoline taxes 
have more motor vehicles in use 
on farms than states with high 
fuel levies, David H. Agans, mas- 
ter of the New Jersey State 
Grange, today declared that “if 
farm registrations in all states 
were of the same density as in 
states where low gasoline tax 
rates prevail, there would be a 
potential increase of 1.500000 
farmer-owned motor vehicles.” 

Agans claimed an analysis of 
farm registrations in high tax 
states show that these states are 
only half as extensively motorized 
as are the farmers in states with 
reasonable rates. “It is evident, 
therefore,” he declared, “that ex- 
cessive motorists’ taxes have cur- 
tailed a tremendous amount of 
normal business activity, have 
held back the creation of hun- 
dreds of thousands of jobs in the 
automotive industry and those in- 
dustries supplying raw material.” 


Mass. Moves to Halt 
Highway Tax Diversion 


BOSTON.—An initiative peti- 
tion for amendment to the Mass- 
achusetts state constitution, mak- 
ing it mandatory that all funds 
obtained from gasoline taxes and 
motor license fees be expended 
“exclusively” for highway pur- 
poses has been filed with the 
Secretary of State. Immediately 
circulation of blanks throughout 
the state for signatures of voters, 
necessary to get action on the 
petition by the next legislature, 
was started. The petition bore 
the indorsement of every auto- 
mobile club in the state. The 
motor vehicle owners’ conference 
sponsoring the movement, de- 
clared in a statement that a con- 
stitutional amendment is_ the 
“only means of securing highway 
funds exclusively for highways.” 


Delivers Trailers 

ALLIANCE, 0.—Five trailers have 
already been delivered by the Ma- 
honing Safety Coach Co., and of- 
ficials plan to employ 25 men with- 
in a month to meet the production 
schedule. The line includes models 
in three sizes. Trailers are wired for 
radio, and have electric light wiring 
both for attaching to the automo- 
bile battery and to 110 volt equip- 
ment. The plant is an addition to 
the Mahoning Auto Sales Co. Joe 
Sarchione heads both concerns. 
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happiest of 21 years in the business! 


**Tn 21 years in the motor car 
business I have handled several 
different cars and dealt with a 
number of leading companies. 


‘Tt can frankly say that the 
Chrysler franchise is way beyond 
any comparison. 

‘*From the day we signed with 
Chrysler in 1933, we have had the 
most wonderful factory cooperation. 


“My 3 years with 


Chrysler have been the 


gv 


—O. H. BOND, PARSONS, KANSAS 


We enjoy a most profitable volume, 
since we cover all price classes with 
Chrysler and Plymouth, and the 
cars have splendid reputations. 


**If ever an organization was 100% 
sold on a proposition, we certainly 
are on our Chrysler franchise. 


‘‘From a money-making stand- 
point, and a pleasant business 


relationship, it would be hard to 
see how it could be improved.’’ 


* * * 


All over the country, in large communi- 
ties and small, Chrysler dealerships are 
busy, growing and happy. No wonder 
Chrysler franchises are in demand! In- 
quiries on file receive preference when 
territories are available. Address 
Chrysler Corporation, Chrysler Sales 
Division, Detroit. 
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ate Finance Likely to Reach New Peaks in 1936 


Wall St. 
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Journal Believes 


Volume May Cut Into 1937 


DETROIT.—Expansion of auto- 
mobile production and sales this 
year to the highest level since 
1929 has been accompanied by an 
increase in volume of both whole- 
sale and retail financing to levels 
exceeding even the 1929 peak, 
says the Wall St. Journal. 


Retail volume of finance com- 
panies alone is running about 
even with 1929 and in addition 
there is an undetermined but un- 
doubtedly large volume of retail 
financing being handled by banks 
which have entered the business 
in the last year or so. Even though 
finance company volume for the 
year may drop below 1929, the 
business being handled by banks 
will certainly bring the total to 





above the peak year, the Journal 
continues. 


Bank Business Grows 


Although no data is available 
on the volume of this bank busi- 
ness, experience of the Industrial 
Morris Plan Bank, which pio- 
neered the making of bank loans 
on automobile collateral in this 
area, indicates that it is growing 
rapidly. Local bankers estimate 
that there are from 500 to 550 
institutions handling automobile 
paper at present as against 300 or 
350 slightly more than a year ago. 

Accompanying this increase in 
competition during the past year 
has been the trend toward lower 
financing charges, extension of 








Jaga periods, and making of 
larger loans. The latter factor is 
probably due primarily to _ in- 
creased preference for medium 
rather than the lowest priced cars. 

Retail dollar volume of finance 
companies reporting to the De- 
partment of Commerce showed an 
increase of 55 per cent in first 
seven months this year over cor- 
responding period of 1935, or about 
twice the rate of gain in sales. 
The Morris Plan bank here 
showed an even larger gain, its 
retail dollar volume increasing 80 
per cent in the first eight months 
and its volume showing a gain of 
64 per cent. This does not all rep- 
resent purchase of new or used 
cars, however, since 29 per cent 
of the bank’s loans where cars 
are used as security are made for 
other than car purchase purposes. 

Both the finance companies and 
the Industrial Morris Plan Bank 
show sharp increases this year in 


Motor cars and trucks 
not worth one red cent — 


_ RDLEss of horsepower and chrome-plating, motor 
cars and trucks aren’t worth one red cent—until 


you sell them. 


You can sell them to farmers today because of a unique 


farming tool. 


You won’t find this tool in the implement shed, or see the 


hired man riding it down the corn rows. 


constantly on more than 1,000,000 modern farms. 


This farming tool is Capper’s Farmer. 


But it is used 


And it is a primary farming tool because it is engineered 


to help farmers make more money. 


Farmer has printed during the past eight years— 


1,995 articles on farm management 
4,250 on implements and equipment 
4,363 on livestock and poultry 

2,118 on crops and feeds 


—plus thousands of more general interest. 


To this end Capper’s 


And Capper’s Farmer articles come, not from ingenious 
minds in city ofices—but from actual dirt farms. 


Capper’s Farmer tells how 


When 
Gibson County, Indiana, 


farmers are getting 100 bushels of corn to the acre, the 
story is true—the method is practical. 


In terms of your motor cars and trucks the results are: 
A market that is constantly making bigger profits regard- 
less of hog and grain prices—a market that understands 
the need for modern design and efficient operation in 


all machinery. 


And because it is the primary farming tool, Capper’s 
Farmer is the primary se//ing tool for modern motor cars 
and trucks in this prosperous farm market. 


THE PRIMARY FARMING TOOL 
ON 1,000,000 MODERN FARMS 





the average amount loaned per 
car. The average advance on new 
and used cars by the reporting 
finance companies increased to 
$401 in the first seven months 
from $371 in all of 1935, while the 
average amount loaned by the 
bank was up to $308 in the first 
eight months from $281 last year. 
The difference between _ the 
amounts loaned by finance com- 
panies and the bank is partially 
due to differences in insurance 
requirements, but probably the 
greater part of the difference is 
due to the bank accepting only 
the choice loan application which 
it receives. 


Easier Terms Cause 


While it cannot be proved, it 
also seems probable that both the 
sharp increase in volume of retail 
financing as contrasted to the 
gain in sales and a portion of the 
increase in the average amount 








financed are due to easier terms 
put into effect this year. I¥ this 
is true it may mean that too 
large a share of car sales are 
being financed thus tending to 
rob 1937 of a portion of the sales 
which would normally be made 
then and at the same time in- 
creasing this year’s sales unduly. 


Volume of wholesale financing 
as reported to the Department of 
Commerce is up 25 per cent over 
first seven months last year, or 
about the same as retail sales, 
and shows increase of 168 per 
cent over 1929. This indicates that 
many automobile dealers are in 
no better financial condition than 
they were a year ago and are 
much worse off than they were 
in 1929. 

Wholesale financing is not a 
profitable line of business but the 
finance companies were forced 
into this field in order to assure 
themselves of retail financing 
business. Detroit banks have not 
undertaken to finance dealers and 
it is doubtful whether they will 
even though they might benefit 
from an increased volume of re- 
tail business steered to them by 
dealers. 


Dallas Winslow 
Enjoined From 
Using “Durant” 


WASHINGTON. — Directing it 
to stop using the name “Durant 
Motor Car Co.” or “Durant Motor 
Co.” as a trade name for its busi- 
ness, the Federal Trade Commis- 
sion this week issued a cease and 
desist order against Dallas E. 
Winslow, Inc., Detroit, dealer in 
automobile parts and accessories. 


Trading under the name “Du- 
rant Motor Car Co.,” the re- 
spondent company, according to 
findings, succeeded Winslow- 
Baker-Meyering Corp., which had 
purchased all unassembled parts 
on hand in the Durant Motor 
Co.’s plant in Lansing, Mich., at 
the time the latter was adjudged 
to be insolvent and a_ receiver 
appointed. Findings are that 
Winslow-Baker-Meyering distrib- 
uted replacement parts for the 
“Durant,” “Star,” and “Rugby” 
automobiles, selling at first only 
Durant parts purchased through 
the receiver, but later, as the 
stock of such parts became de- 
pleted, selling supplies obtained 
from other manufacturers, but 
still advertising them as Durant 
parts. 

The order to cease and desist 
directs the respondent to discon- 
tinue using the word “Durant” 
in any way which may tend to 
deceive purchasers into believing 
that the respondent company is 
successor to the Durant Motor 
Co.; from advertising that its 
automotive parts and equipment 
are “authorized Durant parts di- 
rect from the factory,” and from 
using the word “factory” in its 
advertising, alone or with pic- 
tures to represent that Dallas E. 
Winslow, Inc., owns, operates, or 
controls a factory in which its 
products are made, when this is 
not true. 


The respondent company ad- 
mitted the allegations of the com- 
mission’s complaint, it is stated, 
and agreed that the commission 
make its findings of facts and 
conclusions from a stipulation of 
facts entered into by the re- 
spondent company, and consented 
to issuance of an order to cease 
and desist. 


Ontario License Tags 
On Sale November 1 


OTTAWA.—As a means of sav- 
ing Ontario motorists transfer 
fees and also to stimulate the 
automobile business during the 
early winter months, Ontario 
motor vehicle permits will be 
available to the public Nov. 1. 
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One Newspaper 32.4 % 
Nine Newspapers 67.6 % 


Beginning at the time of the Automobile Show 
last November and continuing for eight months, 
an impartial research agency asked buyers of 
new cars in New York City and suburbs this 
simple question: ‘““Of the New York newspapers 


you read regularly, which ONE do you prefer 


above all others?”’ 
In the replies of 10,769 automobile purchasers, 
ten New York news- 
papers were named, 
but— 
32.4% said their 


Rew Federal Research Corporation is making * study of 
corse. The study ts contidential. We do not ask you te give your 
name but would appreciate yeur writing Io the nem of the one 


ell 
newspaper you preter above 


10 
qnan detach ond nal #0 © 


Thank you: 


mops required. 


first newspaper pref- 


caeane, on wn naee® corte 


100.0 % 


erence was The New York Times. The number of 

preferences for The Times was 30% greater than 
that for any other New York newspaper. 

Obviously, the best place to get customers is 

the market where the most buying is being done. 

The newspaper preferred by the most buyers of 

new cars is, by the same token, the preferred 

advertising medium for the automotive industry. 

It is a market place 

in which extra adver- 

tising effort will 

quickly yield greater 

sales, larger profits. 


This is the questionnaire sent by Ross Federal Research Corporation to new car buyers in 
New York City and suburbs between November, 1935, and July, 1936. 10,769 questionnaires, 
keyed by makes of cars, were received and tabulated by the research organization. Complete 


results are available for the study of any interested executive in the automotive industry. 


e New Hork Gimes 


Advertising ‘Representative 
JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT, MICHIGAN 


400 N. Michigan Avenue 
CHICAGO, ILLINOIS 





U. S. Factory Sales Total 271,291 Units in August 
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Eight Month’s Figure 


Reported 


WASHINGTON.—Factory 
of automobiles in August showed | 
a seasonal decline under July, but | 
registered an. increase over the | 
corresponding period of both 1934 | 
and 1935. Also, factory sales for 
the first eight months of this year | 
were substantially ahead of 1935, | 
and were but a few hundred thou- 
sand under the total for the full 
year of 1934. 

August factory sales this year 
aggregated 271,291 units against 
440,999 in July and 237,400 in Au- 
gust of last year. For the first 
eight months of the current year 
factory sales amounted to 3,201,- 
166, compared to 3,946,934 for the 
same period of 1935, and in the 
entire year of 1934 sales were 2,- 
753,111 units. 

August’s factory sales included 
209,754 passenger cars and 61,537 
commercial cars, trucks, and road 
tractors. Of the eight months’ 
total this year, 2,627,303 were pas- 
senger cars; 573,863 trucks; and 
121,083 total Canadian production. 
Of the latter, 97,607 were pas- 
senger cars and 23,476 were 
trucks. 

The accompanying table pre- 
pared by the U. S. Bureau of the 
Census, is based on data received 
by the Bureau from 112 manufac- 
turers in the United States, 29 
making passenger cars and 83 
making trucks, 10 of the passen- 





Sé iles4 > 





ger car manufacturers also mak- 
ing trucks. Of the 119 manufac- 
turers reporting prior to June, 
1934, seven have gone out of busi- 
ness. Figures for passenger cars 
include those for taxicabs, and 
figures for trucks include those 
for ambulances, funeral cars, fire 
apparatus, street sweepers, and 
buses. 


‘Plan Party 


PHILADELPHIA. — Automotive 
Booster Club No. 18 has started 
making arrangements to entertain 
about 200 underprivileged children 
at a Christmas Party to be held 
Déc. 19. The committee appointed to 
stage this party consists of Charles 
B. Solly, Ralph E. McConnell and 
Charles H. Bauer. This same com- 
mittee handled a similar party last 
Christmas when about 125 children 
were entertained. 


at 3,201,166)- 


'New Regulation 
biainiea Chance 


Of Oil Shortage 


DENVER.—Engineers who pre- 
dict a shortage of petroleum with- 
in a few years are all 
according to John N. Lovejoy of 


New York: City, president of the | 
American Institute of Mining and | 


Metallurgical Engineers and a 
nationally known oilman, 


visited this city last week. 


“A few years ago it did appear | 
as though the oil resources of the | 
be exhausted soon | 
wanton waste with | 


world would 
because of the 
which the fields were being ex- 
ploited,” he said. “However, all 
that has changed. And proration, 
the alloting and regulating of 
output by complete co-operation 
of drillers, is the magic key.” 

In the early days of drilling, he 
explained, as soon as a new “lake” 
was discovered, a man tried to 
push down a well and take as 
much of the oil as he could be- 
fore drillers working nearby 


could beat him to it. This method | 


led to wildcat drilling, to the de- 


struction of valuable gas reserves, 
to leaving much petroleum in the | 


ground that never, under present 
known processes, can be 


to run free, he said. 


“There are 12,000,000,000 barrels 
of petroleum in the known re- 
sources, according to conserva- 
tive estimates,” Lovejoy 
“Discoveries of new fields 
adding another billion 
every year, an amount equal 
that consumed annually.” 


barrels 
to 


Consumption of petroleum last 
year was 40 per cent greater than 
that of 10 years ago and 15 per 
cent more than that of the peak 
predepression years, he said. 


The Studebaker Special 


Truck Franchise will raise 


your volume 


and profits. 


Write or wire for details. 


STUDEBAKER 


TRUCKS AND BUSES 


STUDEBAKER CORP 


TRUCK DIVISION, 


SOUTH BEND, IND. 


To eee 


wrong, | 


who | 


recov- | 
ered, and to waste of oil at the| 
surface through allowing the wells | 


said. | 
are | 


Total 
(all 
vehicles) 


> 
| 
| 
| 


NUMBER OF VEHICLES (Including chassie) 


UNITED STATES (Factory sales) 


‘August Factory Sales 


CANADA (Production) 


Commercial cars, trucks, 


and road tractors 





TANUATY.cecseces 
February... 

| Marchecesecsess 
APPileccccceses 


Total (8 ms.) 
1935 


289, 728 
332,201 
425,913 
452, 936 
361,107 
356, 340 


237, 400 


Total (8 2,302,901 
56,097 
213,310 
336,914 
343,022 


September. 
| October.eseeeece 


1% ,007 

131,991 

83, 482 

December.+es++++ 155, 624 


Total (Year) .. ° 2, 177, 019 


Mental E ffort 





DETROIT.—The “Do Not Dis- 
turb” sign hangs outside many a 
hotel room door as manufactur- 
ers’ salesmen start to work on the 
National Standard Parts Assn. 
Question-And-Answer Contest re- 
cently issued to association mem- 
bers. And in dozens of homes 
“Junior” has strict orders to post- 
pone his saxophone practice while 
Dad concentrates on the list of 
questions prepared for jobbers’ 
salesmen. 

Although the questionnaire is 
entirely free from catch and trick 
questions, a good job of thinking 
|is required in answering. For 
example, manfacturers’ salesmen 
| find many questions like these be- 
|fore them: 

“Describe fully one of your own 
methods by which you have 
helped a jobber customer increase 
his business recently.” 

“Are jobbers becoming better 
merchandisers? If so, explain 
how.” 

“How do you show jobbers’ 
salesmen the potential market for 
your product?” 

Most jobbers’ salesmen will want 
to turn questions like these 
around in their minds a little 
while before dashing off the an- 
| swers: 

“Describe briefly methods used 
by the most efficient manufac- 
turer’s representative you have 
| worked with.” 

“What class of trade that you 
sell do you consider the most 
| profitable to your company? 
| Why?” 

“Where do you see the best 
possibilities for your firm to in- 
crease its business?” 

“What service that your house 
renders appeals most to fleet 
owners?” 


Two manufacturers’ salesmen 





ZIGVIVAY JON Viva 








Terrific as 


NSPA Boys Study Contest 


Enough sets of questions have | 
been mailed to NSPA members | 


to cover their entire sales force. 
Rules accompanying the ques- 
tionnaires state that straight- 
|forward, direct replies which 
bear on the question are essen- 
tial, with no premium for length 
or literary style. An impartial 
judging committee will declare as 
winners the two jobbers’ salesmen 
and the two manufacturers’ sales- 
men who submit the largest num- 
ber of correct, intelligent replies. 
The contest closes Oct. 31, and 
winners will be named in Novem- 
ber. 

With the coveted free ticket to 
Chicago goes the honor of a 
prominent place on the program 
of the Salesmen’s Conference, 
sponsored by NSPA, scheduled 
this year for Wednesday evening, 
Dec. 9. 





AMONG THE SPEAKERS at 





Passenger 
cars 


103, 775 


3,402 

6,803 
10,916 
10,666 


135, 562 


6,904 
8,671 
14,180 
18, 363 
20,161 
13,905 
11,114 8,407 2,707 
9,004 || 7,325 2,570 
tH 


103,102 | 62,814 20,286 


4,946 
7,101 
12,272 
15,451 
16,504 
10,810 


1,958 
1,470 
1,908 
2,912 
3,607 
3,095 





TIEVIIVAY JON Viva 





5,579 
3, 780 
1,697 
2,094 


4,211 
2,125 
1,052 
2,443 


1,368 
1,655 
45 
251 


—— 


24,205 


| 


92, 647 


116,852 


Conn. Dito 
Hotly Oppose 


Garage Tests 


STRATFORD, Conn.—The Con- 
necticut Automotive Trades’ Assn. 
meeting at Bristol, Thursday, 
voted 162 to one against a pro- 
posal to operate car inspection 
lanes in garages. It favored con- 
tinuance of the present system 
with all tests conducted by mo- 
tor vehicle department on its own 
lanes. The legislative program 
for 1937 was mapped out. 


Grease Makers Meet 

CHICAGO.— The National Assn. 
of Lubricating Grease Manufacturers 
will hold its fourth annual conven- 
tion here at the Hotel Stevens, Oct. 
12 and 13. H. F. Wilhelm, of So- 
cony-Vacuum Co. heads the com- 
mittee in charge of the program and 
he is being assisted by M. B. Chit- 
tick, of the Pure Oil Co., and F. C. 
Kerns, of the Texas Co. A program 
of technical and merchandising has 
been made for those in attendance. 


the recent meeting of the West 


and two jobbers’ salesmen are go-| Virginia Automobile Dealers’ Assn., in Charleston, W. Va. were, left 
ing to win free trips to the Auto-| to right: A. N. Benson, NADA’s new general manager, Forrest H. 


motive Service Industries’ Show in| Akers, Dodge director of sales and Don Blanchard, editor of Automo- 


Chicago, next December. 


bile Trade Journal. 
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T4000 new 1937 Studebakers 
| have been produced, yet... 


the public is buying them faster 
than the factory can build them! 
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THE SPOTLIGHT CARS OF 1937 , 
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See Government Rule Step in 


Truckers Support ICC 
In Equipment Regulation 


WASHINGTON. 
the adoption of proposed safety 


Belief that] vehicles, 
| tially they represent rules that 


“We feel that substan- 


equipment regulations governing can be intelligently applied to all 
truck and bus operators by the| types of equipment now in use in 
Interstate Commerce Commission | highway transportation,” Fenner 


would result in bringing about 
greater uniformity in state regu- 
lations was expressed by a dele- 
gation representing the motor 
truck members of the Automobile 
Manufacturers’ Assn. at the hear- 
ing conducted by the commission. 


David C. Fenner, New York, 
vice-president of Mack Interna- 
tional Motor Truck Corp., and 
spokesman for the group, voiced 
their support of the proposed 
regulations regarding the safety 
equipment to be required by the 
commission on commercial motor 


declared. 

Commercial vehicle manufac- 
turers, Fenner stated, have long 
recognized that the service ren- 
dered by motor trucks and buses 
must be coupled with a maximum 
degree of safety. He declared 
that this principle has been a 
dominating factor in the design 
and construction of vehicles. 

“In our opinion, many existing 
statutes governing motor truck 
equipment have not kept pace 


with scientific improvements in 


vehicle and highway construc- 
tion,” he reported. “In sincere, 
but unscientific, efforts to increase 
safety many and varied rules 
have been written into the state 
laws. Some impractical regula- 
tions have been set forth upon 
occasion as safety measures but 
they have in reality operated to 
hamper the progress of motor 
transportation. 

“Rules and regulations arising 
from these sources have, by and 
large, failed to increase safety,” 
he contended. “They have, how- 
ever, to a large extent burdened 
motor transportation with un- 
necessary costs and have limited 
its flexibility of operation and its 
economic advantages.” 

Fenner commented approvingly 
upon the declaration in the pro- 
posed regulations which sets 


forth the commission’s recogni- 


REPLACE WITH 


ff 
- 


tion that the art of motor vehicle 
construction in operation is one 
of constant change and improve- 
ment and that one of its guiding 
principles therefore will be to 
recognize the need for certain 
standards and yet have the way 
open for further technical 
advance. 

In his appearance at the hear- 
ing, Fenner was accompanied by 
F. B. Lautzenhiser, transportation 
engineer, International Harvester 
Co.; F. E. Evans, Chevrolet Motor 
Co., and Arthur C. Butler, secre- 
tary of the association’s motor 
truck committee. 


$400,000 Increase 


LITTLE ROCK, Ark. (UTPS) — 
Automobile licenses will probably 
show an increase of approximately 
$400,000 over last year, according to 
a report made by Earl Wiseman, 
state revenue collector. 
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L-O-F Safety Plate Glass is used by a 


majority of automotive manufacturers as 


original equipment. When you make glass 


replacements, always recommend that it be 


used. Do not permit your good customers 


to make an unwise substitution. Call a reli- 


able, authorized L-O-F glass replacement 


dealer, who is equipped to render prompt, 


efficient service. In the 


majority of cases, 


you will find his name in the yellow pages 


of your local telephone directory, under 
the heading “Glass — Safety”. 
Libbey-Owens-Ford Glass Company, Toledo. 


Uniform Regulation 


Alfred Brosseau, 


Mack Truck Head, 
Dies in New York 


(Continued from Page 1) 


ity on transportation and a writer 
on automotive topics. 


Until the last day of his illness 
Mr. Brosseau kept in close touch 
with his New York office and 
Wednesday morning was to have 
received his staff figures on his 
sompanies’ production. He was 
the head of a group of companies 
atfiliated with Mack ‘Trucks, Inc., 
wh.cu he was instrumental in re- 
Jrganizing 

Since 1928 he had been vice- 
president of the commercial car 
division of the Automobile Manu- 
facturers Assn., and its predeces- 
sor, the National Automobile 
Chamber of Commerce. - He for- 
merly represented the organiza- 
tion on the board of directors of 
the United States Chamber of 
Commerce, of which he was a 
former vice-president. He was 
also, in the association, chairman 
of the truck committee and a 
member of the highway com- 
mittee. 


He frequently represented the 
automobile industry at hearings 
before official and non-official 
bodies. In 1932 he charged be- 
fore the National Transportation 
Committee that the railroads were 
promoting a costly “drive” against 
highway traffic. This charge was 
denied by W. R. Cole, president 
of the Louisville & Nashville 
Railroad. 


Mr. Brosseau was the author of 
a number of papers on transpor- 
tation and highway matters. 

Born in Kankakee, IIll., he be- 
gan his early business life in the 
farm implement industry, holding 
important positions in the Molitte 
Plow Co., of Moline, Ill., and the 
Gale Manufacturing Co., of Al- 
bion, Mich. Later Mr. Brosseau 
entered the automobile industry. 
He became the vice-president of 
the Federal Motor Truck Co., of 
Detroit. 

In 1917 he came to New York 
to become president of the Inter- 
national Motor Co., now a sub- 
sidiary of Mack Trucks, Inc. He 
retained the presidency of: Inter- 
national Motors and was presi- 
dent also of. International-Plain- 
field Motor Co., Mack Acceptance 
Corp., Mack Brothers Motor Car 
Co. and Mack Trucks Real Estate, 
Inc. He also was a’ trustee of 
the American Surety Co. and a 
director of the Equitable Trust 
Co., of New York. 

He established and endowed the 
Brosseau Foundation at the Uni- 
versity of Michigan in 1927. The 
foundation makes generous loans 
to students seeking an education. 
He belonged to the Recess and 
Union League Clubs here, Metro- 
politan Club of Washington, Gulf 
Stream and Seminole Clubs at 
Palm Beach and Blind Brook 
Club at Greenwich. 


C. M. Maley Dies 
As a Result of 
Gun Accident 


INDIANAPOLIS. — Charles M. 
Maley, president of Jones & 
Maley, Inc., one of the leading 
De Soto distributors of the coun- 
try, accidentally shot and killed 
himself while on a hunting trip 
near Indianapolis Tuesday after- 
noon. Mr. Maley, 41 years old, 
widely known in the automobile 
industry was secretary of the 
Indianapolis Auto Trade Assn. 

Mr, Maley had been hunting 
squirrels for several days with a 
friend, but Tuesday he made the 
trip alone, carrying with him a 
.20 gage shotgun and a rifle. His 
ear had been parked at the side 
of a woods and he ate lunch 
there, then went on into the grove 
to hunt. 











AT THE VAN GOGH EXHIBITION 
All over the country, wherever the master- 
pieces of Van Gogh are exhibited, eager 
thousands of men and women gather in 
the galleries. . . . They come to admire 
his fresh, vital color . . . his vigorous sense 
of form... the lust for life shining through 
all his canvases. Great painting cannot be 
appealing to only one sex. Men and wo- 


men respond equally to Van Gogh’s genius. 


IN REDBOOK: Every 
issue of Redbook is an exhibition of 
articles, fiction and illustrations, as- 
sembled by Redbook’s editors to meet 
the tastes of an audience of one mil- 
lion families . . . alert, critical people 
of the type who do most of the world’s 
work, earn most of its income, and 
spend proportionately. 

Redbook’s editorial policy is not 
aimed exclusively at men or at women. 
It is directed at both... at adult hu- 
man beings of taste and intelligence 

. with the realization that the ma- 
jority of copies each month are read 
by both sexes. ‘To them we offer a 
monthly show given by the best au- 
thors in their respective fields (13 of 
the last 34 novels published in Red- 
book appeared later on best-seller lists). 

Of particular interest to advertisers 
is the fact that higher income levels go 
hand in hand with higher taste levels. 
Redbook families earn and spend an 
annual income of $4156 —nearly three 
times the national average. And you 
can reach this audience for only $2.48 
per thousand circulation. 


A FINE SHOW SELECTS A FINE AUDIENCE. ADVER- 
TISE TO YOUR BETTER CUSTOMERS IN REDBOOK. 
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Edward Favors 


Black for His Private Cars 


NEW YORK.—tThe outstanding | sirably 


fashion- 
this 
spec- 


feature admired by the 
able crowds who witnessed 
premier automotive style 
tacle at Deauville recently, 
the luxury of color ornamentation | 
used on the cars and the fine de- 
gree of color sense used in choos- 
ing the complimentary hues worn 
by the drivers and their passen- 
gers, says the Duco Advisary Ser- 
vice. 


European manufacturers have| jurple-blue combined with white, 


| 


attired passengers as 
background for the new models. 

Amusement and novelty were 
furnished to the spectacle when a 


waS/1906 Renault appeared decorated 


in a none too subdued variation 
of orange combined with black 


| trimmings. 


| 


recognized the practicability and} 


that may be | 


consumer appeal 


stimulated by employing attrac-| 
tive color designs to the interior 
portions of the car. Indeed, they 
went beyond this, 


Thanx, a milion 


nd a quarter 


Bright Colors Popular 
Among the most enthusiasti- 
cally received features of the 
showing were coupes in bright 


;}one secondary accent such as 
variations of green, or with smart 
j\looking yellow beiges. Touring 
cars shown presented attractive 


‘combinations of red exteriors and 


selecting de- brown 


leather’ interiors. 





Other | 


Bright Colors Reign at Coneours d@ Elegance 








models featured dark green ef- 
fectively associated with aqua- 
marine; in some cases these two 
colors were cleverly balanced, the 
upper and lower areas being dark 
green and the aquamarine ex- 
tending the length of the car 
laterally between the two. 


The popular convertible models 
were displayed in many daring 
overall treatments of orange. In 
some instances, the interior and 
accessories were colored to match. 
The resulting effect was a definite 
success. Other desirable combina- 


‘tions were produced with cream 


accented with red mouldings, red 
wheels and the interiors in pig- 
skin upholstery supplying smart- 
ness and variety. 

Another interesting entry in the 
show was a town cabriolet en- 
tirely in black, with a cream 
moulding on the side. Cream and 
yellow entries were as popular as 





they were numerous, and some of 
these combined perfectly with 
certain shades of maroon trim- 
mings. 
Plastics Seen 

Designers also decorated hard- 
ware with colorful plastic knobs 
in keeping with exterior color 
treatment. In this respect many 
of the cars stressed steering 
wheels in exact reproduction of 
exterior colors shown. Through- 
out the entire parade of automo- 
biles there was a notable lack of 
running boards and while, in 
separated instances this has been 
true of other shows, the great 
number of cars lacking the cus- 
tomary boards might be indicative 
of a trend in this direction. 


In a comparison of the Ameri- 
can and foreign car color situa- 
tion, it is of interest to note that 
the new King of England favors 
black as the finish for his per- 
sonal cars, a direct compliment to 


>T,250,000 is the total already put into 
Household Magazine advertising space this year by: 


Camel Cigarettes 
Ford V-8 

Minute Tapioca 
Listerine Tooth Paste 


Betty White Cosmetics 


Chevrolet 
Rinso 
Perfection Oil Stoves 


Maxwell House Coffee 


Kre-mel Dessert 


Arm & Hammer Baking Soda 


Sani-Flush 





the same color preference in this 
country. 

For example, King Edward’s 
new Humber Pullman limousine 
made for him by Rootes, Ltd., is 
entirely in black, ornamented 
with a fine red line, a specifica- 
tion the King invariably demands 
on all his cars. 

The definite trend throughout 
Europe toward dressing up the 
interiors with suitable color will 
almost surely be followed in this 
country. The pleasing effects ob- 
tained would doubtlessly aid and 
stimulate purchases of new 
models. 


Work and Wages 
Gains 21.8% At 
Gas Stations 


NEW YORK.—Employment in- 
creased 21.8 per cent and payrolls 
29.4 per cent at 11,788 gasoline 
service stations operated in five 
states during the past two years, 
it is indicated by preliminary re- 
ports of the Census of Retail 
Business for 1935. The reports 
show that the gain in service sta- 
tion employment was two and 
one-half times as great as the 
8.2 per cent rise in employment of 
all retail stores. 

While 20,910 full-time and part- 
time workers found employment 
in the 11,788 service stations of 
Alabama, Maine, Montana, South 
Carolina, and Washington last 
year, and shared a payroll amount- 
ing to $7,889,000, other data con- 
tained in the reports show that 
much of their time was spent in 
collecting federal and state taxes. 

For every $100 gross business 
done by the stations, $46 was col- 
lected in taxes. Total business at 
the stations amounted to $106,- 
203,000. Taxes totaled $48,655,000. 
Included Were $39,828,000 in state 
gasoline taxes and $8,827,000 in 
federal levies on motor fuels and 
lubricants. On an average, each 
station collected $4,130 in taxes, 
or about $2,327 per worker. 

So far as the dollar volume of 
sales was concerned, it was found 
that the service station ran far 
behind the average retail store. 
The volume was only about one- 
half as great, averaging $9,020 
worth of merchandise, chiefly 
gasoline and oil, as compared 
with the $18,098 gross business of 
the everag> retail store. 


Bright Colored Plastics 
Auto Fashion Trend 


Unguentine 

Lowe Brothers Paints & Varnishes 
Alka-Seltzer 

Olson Rugs 

Gold Medal Flour 

Tangee Lipstick, Rouge and Face Powder 
Certo 

Quaker Puffed Wheat and Rice 
Bixby’s Jet Oil Shoe Polish 
Kalamazoo Stoves 

Phillips’ Milk of Magnesia 

Yeast Foam Tablets 

Lux Toilet Soap 

Lifebuoy Health Soap 

Morton’s Salt 

Bayer Aspirin 

S.S.S. 


Shredded Wheat 

Royal Baking Powder 
Ex-Lax 

Sal Hepatica 

Climalene 

Johnson’s Baby Powder 
Calumet 

Fletcher’s Castoria 
Lucky Strike Cigarettes 
Sunbrite Cleanser 
Sure-Jell 

Pro-phy-lac-tic Tooth Brush 
Grape-Nuts Flakes 
Postum 

Kellogg’s All-Bran 
Ferry-Morse Seeds 
Quaker Oats 


Listerine Antiseptic 

Post Toasties 

Post’s 40% Bran Flakes 

Chesterfield Cigarettes 

Jell-O 

Loose-Wiles Sunshine Krispy Crackers 

Congoleum Gold Seal Rugs 

Swans Down Cake Flour 

Bon-Ami 

Grape-Nuts 

Karo 

Lady Esther Face Powder and 
Four Purpose Face Cream 

Modess 

Sherwin-Williams Paints 

P & G White Naptha Soap 

Kotex 


NEW YORK.—tThe fashion 
trend in automobile dress is to- 
ward bright-colored contrasting 
accessories that impart a gay 
note, significant of the return of 
better days to the industry, to 
judge from the numerous entries 
of this nature in the first annual 
Modern Plastics Competition, re- 
cently closed. 

“The application of plastics in 
the automotive industry marks 
the past year’s most noiable ad- 
vance in plastics progress,” says 
E. F. Lougee, editor of Modern 
Plastics magazine, sponsor of the 
competition. 


New Gas Car Heater 


Demand Triples Output 

CHICAGO. — Three times the 
originally contemplated produc- 
tion of the new Stewart-Warner 
gasoline burning car heater has 
been ordered by officials of the 
company since announcement of 
the sensational design was re- 
cently announced, it is reported. 

The heater is made for current 
and recent models of Chevrolet, 
Ford and Plymouth. Among fac- 
tors listed as appealing especially 
to those who have entered orders 
are approval by the Underwriters’ 
Laboratories re-examination serv- 
ice, quick starting, economy, 
safety, absence of fumes, adjust- 
able heat, quick installation and 
elimination of the need for dis- 
connecting at the end of the cold 
season. 


Small Town America specifically is 
THE HOUSEHOLD MAGAZINE’S 1,850,000 
ABC. See above for a partial record of 
who’s in the Small Town Market now— 
taking profits on the million-and-a- 
quarter they’ve put into HOUSEHOLD. 


You can strain a ligament—and an appro- 
priation—to put still more overlapping 
“blankets” of coverage on the larger 
cities .. . the most advertising-saturated, 
most slowly-recovering part of America. 
Or you can advertise to Small Town 
America specifically, where retail sales 
have increased 3 times faster than any- 
The largest circulation in 


THE HOUSEHOLD MAGAZINE 


ARTHUR CapPeER, Publisher, Topeka, Kansas 


where else. DETROIT NEWYORK CHICAGO CLEVELAND SAN FRANCISCO 
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True Story helps 
make this a happy home 
—just bought new 


Here Are Some Magazines ae 


With Relative Ratings 
Found in 200 New 
Ford Buyers’ Dwellings 





Magazines Read by New Ford Buyers 


1. Saturday Evening Post read by 27.5% 
2. Collier’s read by 26.0% 
*3. TRUE STORY read by 20.5% 
4. Cosmopolitan read by 19.0% 
Good Housekeeping read by 19.0% 


True Story read by this family : i. . 7 fo 
—just bought new 1936 hers Time read by 17.0% 


sos ¢ . ae , o7 
ine Sieteientiiieadanion veal (igs: 90 American Magazine read by 16.0% 


—just bought new 1936 Ford . 
~~ 2 ee 8. Pictorial Review read by 9.5% 


Only above magazines listed on questionnaire 


Only buyers of new 1936 Fords were questioned 
True Story read here by entire family 
—just bought new 1936 Ford 


Research by Market Research Corp. of America 


* The Wage Earner Family Magazine Power That 
Reaches the Men That the Weeklies Don‘t Cover 


TRUE STORY 


I5e A COPY « NEW CENTER BUILDING, DETROIT 


Family reads True Story regularly 
—just bought new 1936 Ford 


Long time 

True Story 

readers 

—just bought 

This family reads True Story Z : * ie ne a 
—just bought new 1936 Ford rae 


jercentage of US cov owning lomiies 


Percentage of US own g bomdes 
= found — e0ch mcome level 


fovnd weak miome level 


Percentage of reocders of 6 WOMEN'S ond a” 


Percentage of readers of TRUE STORY in 
2 GENERAL MAGALINES in Coch come love! bevel 


e0ch come 


oO 
SOURCES: Car Owning Families—1st 5 cities —“ Consumer use of Selected Goods and Services.” Magazines — Starch “ Magazine Effectiveness Report,” December, 1935. 
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WASHINGTON.—Dr. H. E. 
Tabler, chairman of the Mary- 


land roads commission, has been | 


appointed chairman of the com- 
mittee on safe highways being 
organized by the American Road 
Builders’ Assn., it was announced 
here this week. 

Governors of 21 states have ac- 
cepted invitations to serve on the 
committee, and governors of all 
other states are expected to be- 
come members or to designate 
personal representatives, it was 
stated. The governors are hon- 
orary members. Advisory mem- 
bers will include heads or repre- 
sentatives of all national organ- 
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ew Committee Pushes Drive for Safe Highways 


Leveling Grades and Easing 


Curves Advised by Engineers 


lizations interested in highway 
safety. 

The purpose of the committee 
on safe highways, it was pointed 
out, is to promote, 
tion-wide publicity and in co- 
operation with all interested agen- 
cies, the building of safety into 
the nation’s highways. 
|ment said further: 
| “In view of the increasing num- 
ber of motor vehicle accidents, 
many of which are due to in- 
adequate streets and highways, 
the association, representing in 
its membership all 
the highway industry and profes- 
sion, will mobilize the forces at 
its command in a nation-wide ef- 


fort to promote sentiment 


through na-| 


The state- | 


branches of | 





throughout the country for the 
modernization of inadequate and 
hazardous highways to make them 
safe for present-day traffic. 


“While the association com- 
ments and will assist other agen- 
cies which have been concen- 
trating their efforts on the driver, 
lit feels that highway safety is 
fundamentally a matter of en- 
gineering. By straightening and 
widening our roads, by separating 
|lanes of traffic, by. flattening 
curves, by reducing grades, and 
by relocations where necessary, 
many faulty highway conditions 
can be eliminated. Proper light- 
ing of heavy-traffic highways will 
reduce the night accident toll.” 


The committee will make its 
first report at the 1937 Convention 
and Exhibit of the American 
|Road Builders’ Assn. in New 
Orleans during the week of next 
Jan. 11. 


P. S. If your car has an adjustable spark for the octane quality of fuel 
used, be sure to set it to take full advantage of Ethyl... nothing helps 


more to close a sale than 100% performance every minute of the demon- 


stration. Ethyl Gasoline Corporation, Chrysler Building, New York City. 


“SMART SALESMEN DEMONSTRATE WITH 


Buick Salesmasters’ Club 
Reports Successful Season 


FLINT. The Buick Sales- 
masters’ Club, inaugurated on 
Jan. 1, 1936, to replace the Thou- 
sand Point Club which had for 
the preceding three years acted 
as a stimulus among the Buick 
retail sales force, has been re- 
ported singularly successful. 

Organized on a basis whereby 
retail salesmen in low potential 
territories have the same oppor- 
tunity to qualify as those in the 
metropolitan areas, the Sales- 
master’s Club has been one of 
the outstanding Buick retail ac- 
tivities this year. Membership in 
the club is limited to retail sales- 
men only. Dealers, retail sales 
managers and used car managers 





are ineligible. Chapters of the club 


are set up in each zone, thus p2r- 
mitting the stimulation of local 
competitive activity by the zone 
managers. The total number of 
members in each zone was based 
upon the total sales volume of the 
zone during the calender year 
1935. 


Credit points for new car de- 
liveries are allotted according to 
the price class of the cars sold 
with credit being given for retail 
deliveries only. Credit points are 
given for used car retail deliveries 
with no credit for used cars de- 
livered to used car or junk deal- 
ers. New car delivery credits are 
awarded to retail salesmen for the 
sale of a demonstrator, provided 
the salesman received a com- 
mission thereon. Fleet sales re- 
ceive credits under the same pro- 
viso. ; 

The tentative distribution of 
prize money was allotted to the 
zones in proportion to the volume 
or retail sales during 1935. Simi- 
lar methods were used in the at- 
lotments for sales areas within 
the zones with variations in the 
method of distribution in order 
that salesmen in low volume dis- 
tricts might have an opportunity 
equal to those in the high poten- 
tial territories. 

To further stimulate sales 
throughout the entire year, quar- 
terly prizes are awarded in the 
form of cash, More than 100 win- 
ners in the second quarter were 
awarded trips to the Buick fac- 
tory at Flint, in October to attend 
the dealer meetings and a preview 
of the 1937 Buicks. 


Members of this honorary Buick 
organization are given a Sales- 
master’s pin which they are privi- 
leged to wear only so long as they 
maintain the right to do so by 
keeping their retail sales figures 
for each quarter above those of 
their fellow salesmen. In the case 
of a member fealing to qualify 
for membership at the end of each 
quarter for the ensuing quarter, 
the retail salesman must return 
his pin to the zone manager who 
in turn will pass it on to his suc- 
cessor. Thus, there is the neces- 
sity for constant effort on the part 
of the retail men and an ever pre- 
sent sales stimulus for the entire 
selling year. 


August Gasoline Taxes 
Set New High in Va. 


RICHMOND, Va. (UTPS).— 
August gasoline tax collections 
of $1,544,475.85 set a new high 
for Virginia, John Q. Rhodes jr., 
director of the division of motor 
vehicles, reported yesterday. 


Last month’s receipts were 
$176,236.07 ahead of the same 
month last year and represented 
a gain of $7,225.20 over July, 1936. 
The August figures were not en- 
tirely complete, and officials said 
the increase over July might be 
as much as $15,000 when final 
tabulations were made. 

Total collections for the eight 
months of this year ° amounted 
to $10,148.36, a gain of $937,377.06 
over the same period of 1935. 

Officials of the motor vehicle 
division said the increase was ex- 
plained by the increase in tourist 
travel in Virginia. 


N. J. Registrations Set 
A New High Record 


TRENTON, N. J.—A new high 
record has been set in New Jer- 
sey this year in the number of 
motor vehicle registrations and 
drivers’ licenses. 

The state motor vehicle depart- 
ment reports that during the first 
eight months of 1936, a total of 
930,405 vehicles were registered 
and 1,125,205 licenses issued to 
drivers. 
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ICC Prepares to Put Truck Safety Rules in Book 


Bicrloce Holly, Opppsed aoe 
To Mechanical Signals 


By WILLIAM t ULLMAN 

WASHINGTON. — Three mem-,read, write and speak English 
bers of the Interstate Commerce/and that a time limit be set for 
Commission—Joseph B. Eastman,|the use of tires and provision be 
William E. Lee and Marion M./made for protection against car- 
Caskie—this week plunged into} bon monoxide. 
the task of digesting the enor-| American Transit Assn. repre- 
mous volume of testimony ad-| sentatives joined local operators | 
duced at a three-day hearing 0N|in urging that buses and trucks 
proposed safety rules for motor’ (erating within municipalities be 


quirement of 
dence. 


reason and pru- | enuised by the failure of the hu- 
|man element to come into play at 

Says Driver Is Key the proper time rather than the 
William Lawrence, of U. S. | absence of certain mechanical de- 


Truck lines, oe operation | ar di a 
of 4000 vehicles, “over 45000000|y.¢°cortmbnen, "ne "further ore 
truck miles per ‘year, contended | eee area 


arguments will ‘be heard but in- 
that the driver is the key to the |terested parties will be permitted | 
whole safety problem. He op- 


to file supplementary statements 
posed the driver licensing rule| after they have studied the tran- 
and one that drivers’ qualifica- | ‘script of the hearing. During 
tions be certified to the ICC. | the hearing, H. H. Kelly, in charge | 
Many of the scores of witnesses|of the safety section of the Mo-| 
asserted the safety rules should|tor Carrier Division, presented a| are being sold, he said. Then, too, 
not be cast into inflexible molds|summary of 176 statements on | the state’s population is increas- 
ie |so as to rob the individual oper-|the proposed rules, which he pro- | !"8- 
eee engages in. exempted from the rules, and ator of an opportunity to exer- nounced the most comprehensive | “The state’s peak motor vehicle 
: é Hawley Simpson, of the associa-|cise his own ideas on safety, symposium on highway safety | registration, 271,131, was in 1930. 
In general, the hearing demon-/|tion, recommended that no speed bearing in mind, of course, that ever put between the covers of a| Last year registration was 269,- 
strated the regulations drawn up| limit be prescribed beyond the re-|by far the most accidents are single book. 723; 
by the commission’s Bureau of | — 
Motor Carriers, in consultation 
with safety experts from all over 
the country and representing all 
elements of the industry, proved 
acceptable. There was a notable 
exception, however, in regard to 
the compulsory installation of 
mechanical directional signals on 
trucks and buses. 


Cost Prohibitive 


The attack on this regulation 
was led by William J. Clark, of 
Philadelphia, speaking for the 
American Trucking Assns., Inc., 
who declared that it would cost 
the for-hire truck owners ap-| 
proximately $6,750,000 to equip) 
their vehicles to comply with such | 
a rule. His stand was supported 
by Theodore D. Pratt, president 
of the New York State Motor | 
Truck Assn., and Harold Church, | 
of the Motor Truck Club of 
Massachusetts. 


General approval of the pro-| 
posed rules by the motor truck | 
members of the Automobile Man- 
ufacturers’ Assn. was expressed 
by their spokesman, David C. Fen- | 
ner, of New York, vice-president | 
of Mack International Motor) 
Truck Corp. He stated: 


“We feel that substantially they 
represent rules that can be intel- 
ligently applied to all types of | 
equipment now in use in highway | 
transportation. In our opinion 


|W. Va. Registrations 


Are Best in History 
CHARLESTON, W. Va.—Chief 
Clerk Allen Russell of the State 
Road Commission stated that 
West Virginia has registered 240,- 
531 motor vehicles so far this 
year, the greatest in the state’s 
history for a comparable period. 
|More people licensed their auto- 
mobiles at the beginning of the 
| year, and many more automobiles 








eshte Lic) a NY 
iittm~9, _ 





BREE 


ee eee iia ice. . 
The new building esnased by International Truck dealer John J. Seane eond ion right) 
to facilitate handling his rapidly growing business. 


PROSPER with 
INTERNATIONAL Trucks 





many existing statutes governing | 


motor truck equipment have not 


kept pace with scientific improve- | 


ments in vehicles and highway 
construction. 
scientific efforts to increase safety 
many and varied rules have been 


written into the state laws. Some 


impractical regulations have been | 
set forth upon occasion as safety | 


In sincere, but un- | 


We have often said that Inter- 
national Truck dealers make 
money. We say it again, backed 
by this fact: International dealers 
everywhere are needing larger 
quarters to handle their increas- 
ing sales and service business. 


tive territory. He took the fran- 
chise three years ago. Recently 
he moved into the new build- 
ing shown above. So far this 
year, Mr. Parson has delivered 
more than 50 new Interna- 
tionals, and he expects to sell 
many more before the year 


measures but they have in reality 
operated to hamper the progress 
of motor transportation. Rules 
and regulations arising from these | 
sources have, by and large, failed 
to increase safety. They have, | 
however, to a large extent, bur- 
dened motor transportation with 
unnecessary costs and have lim- 
ited its flexibility of operation and 
its economic advantages.” 


Construction Changing 


Fenner commented approvingly 
upon the declarations in the pro- | 
posed rules that set forth the 
commission's recognition that the 
art of motor vehicle construction 
and operation is one of constant 
change and improvement and that 
one of its guiding principles, 
therefore, will be to recognize the 
need for certain standards and 
yet leave the way open for further 
technical advance. 


Frank E. Kirby, spokesman for 
the Ohio Assn. of Commercial 
Haulers, suggested a minimum 
driver’s age of 21 instead of 18, 
as advocated by ATA, and recom- 
mended that lighting requirements 
be not prescribed until individual 
states have time to adjust their 
laws to conform with federal reg- 
ulations. He added: 


“We feel that the rules go en- 
tirely too far, especially to begin 
with. I know they would come 
as a terrific jolt in Ohio, where 
we have had regulations for 15 
years and gradually have become 
accustomed to them.” 

Wesley Graff, of the National 
Bureau of Casualty and Surety 
Underwriters, strongly advocated 
that all drivers be required to 


Head-on view of this new 
International. 





John J. Parson is at the right talking over plans with 
International Harvester representatives. 


We have shown you many 
examples in these stories of 
International dealer success. 
Here is another—the experience 
of John J. Parson of Ardmore, 
Pa., who has been remarkably 
successful in a highly competi- 


Clear vision — easy access to the cab, 


is out. 
Look 


owned 


The New Int 


into the International 


Truck franchise for your terri- 
tory. The nearby Company- 


branch will give you 


complete information. 


ernational 


Cab-Over-Engine Truck 


This new International— Model C-300— opens up 
additional business for International dealers. It is 
designed for easy handling in today’s traffic— per- 
fectly adapted for a great many hauling needs in the 
144-ton field. The length of this new unit is reduced 
by the length of the standard hood — and this sav- 


ing is added to the loading 


space. This is only one 


International — the line includes 31 models and 91 


wheelbase lengths, making it 
prospect’s hauling needs. 


possible to meet every 


INTERNATIONAL HARVESTER COMPANY 


(INCORPOR 


606 So. Michigan Ave. 


ATED) 


Chicago, Illinois 


Es ile ae ele es 





GM Leader Sails 
To Preside At 
Paris Session 


NEW YORK.—Definite progress | 
in road improvement and motor | 
vehicle use will be reported from 
all parts of the world at the 
meeting of the highway transport | 
committee of the International 
Chamber of Commerce at Paris, | 
Oct. 9 and 10, according to Alfred | 
H. Swayne, chairman of the com- 
mittee, and vice-president of Gen- 
eral Motors. Swayne sailed Wed- 
nesday for Europe on the Queen | 
Mary to preside over the sessions. 

“Despite unsettled conditions, 
nations everywhere are turning 
more and more to highway trans- 
portation as a means of com- 
munication,” Swayne declared. 

“On the continent, European 
Super-Highway No. 1 is now open 
for travel from London to the 
Eastern boundary of Hungary 
and work is under way beyond 
that point in Constantinople. It 
is made possible by the coopera- 
tion of nine nations, England, 
France, Belgium, Germany, Aus- 
tria, Hungary, Yugoslavia, Bul- 
garia and Turkey, each of which 
is building its own section of the 
highway. When it is completed 
in about two years, it will be pos- 
sible to travel the 1,940 miles of 
its length in as short a time as 
five days. 

Furthermore, many of the an- 
noying delays usually encountered 
at frontiers have been eliminated 
by an arrangement whereby one 
set of customs papers will pass 
the car from one country to an- 
other with a minimum of delay at 
any hour of the day or night. The 
highway itself is _well engineered 
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Swayne Hails World Highway Development (Gains 





STANDING IN FRONT OF THE BIG MAP which regional and zone service managers had autographed as their pledge to live up 
to the company’s service ideals, C. W. Wood, Chevrolet’s national director of service, acknowledges the outstanding job his organization has 
done this past year, and outlines plans for 1937. His talk was one of the highlights of the two-day service convention held in Detroit and at 
the General Motors Proving Ground Sept. 21 and 22. Left to right here are M. E. Coyle, president; Wood; W. E. Holler, general sales man- 
ager; J. M. Crawford, chief engineer, and H. B. Hatch, assistant gene ral sales manager. (Story on page 3.) 





|for safe driving. Filling stations, 


garages and hotels are placed at 
strategic locations. 


“Germany is building a notable | 


system of super-highways while 
Italy has constructed many hun- | 
dreds of miles of modern road. 

“On our own continent, Mexico 
has recently opened a modern 
highway 762 miles long from 
Mexico City to Texas, while other 
countries have added a notable 
mileage to the existing sections 
of the Inter-American highway to 
Buenos Aires. 


up 60,000 miles of road in the past 
few years and as the work grows, 
it is s bringing with it stability and 


| new sources of production and 
consumption. 

“Our own engineers have made 
| many notable contributions to our 
great network of highways. 

“In fact, there is no portion of 
the globe which has not witnessed 
a steady improvement in highway 
facilities in the past few years.” 

Swayne was accompanied by 
Frederick C. Horner, assistant to 
the vice-president, General Mo- 
tors Corp. In addition to attend- 
ing the meetings of the committee, 
Horner will make a study of the 





“China’s engineers have opened | extent to which the railroads of 
|England and Germany are utili- 


zing commercial motor vehicles in 
freight and passenger business. 





Many Big 


Fleet Operators 


Join Bendix Inspection Plan 


SOUTH BEND.—Many fleet op- 
erators have subscribed to the 
new Bendix national inspection 
plan, reports Frank B. Willis, 
Bendix vice-president. 

The new inspection plan, Willis 
adds, has been designed to enable 
large fleet operators to find out 
the running condition of any unit 
of their fleets at all times. 

Among the new _ subscribers, 
are Armour Packing Co., Cudahy 


CHEVROLET’S REGIONAL AND ZONE personnel spent an entire day at the General Motors Proving Ground near Milford, during the 
national service convention, held this week. Here is a Flint regional group consisting (left to right) of W. D. Pidd, Flint regional service 
manager; H. H. Streeter, Detroit zone service manager; E. H. Ennis, Charleston zone service manager; H. B. Hughes, Norwood zone service 
manager; R. P. Bruner, Cleveland zone service manager; and A. Ez W lson, Indianapolis zone service manager. (Story on page 3.) 





Boston Sets Nov. 14-21 


As Automobile Show Date 

BOS fON.— George W. Sweet, 
chairman of the show committee 
of the Boston Automobile Dealers’ 
Assn., announces Nov. 


i to 21 | association. 


as the dates for the annual Boston | cial section in the lower exhibit 
the 35th. As-| 
sisting on the committee are Fred| known as “Trailer City.” Upward 
Ordway, president of the Henley- lof 20 trailers will be displayed 
Kimball Co. and F. Arthur Hinch- 


automobile Show 


treasurer of the dealers’ 
An _ innovation 


cliffe, 


this year’s show will be the spe- 


floor of Exhibition Hall 


here. 


Only One Quality 


BORG & BECK 
CLUTCHES 


to be 


The Used Car Salon will be 
continued. Albert C. Rau is show 
for | manager for the association. 


Packing Co., Linde Air Products | 


Co., Liquid Carbonic Corp., Toledo 
Scale, Southwestern Bell Tele- 
phone and Kraft Associated 
Distributors. 


of vehicles throughout the coun- 


DIVISION OF BORG-WARNER CORPORATION 





try,” says Willis, “fleet operators 
are finding daily that, although 
their own maintenance organi- 
zations are able to keep trucks 
in running condition from the 
home garage, the business of 
keeping informed about the con- 
dition of their vehicles at the end 
of long, cross-country runs is an- 
other matter. Realizing the neces- 
sity for operators, for their own 
protection as well as for that of 
the public to know regularly and 
accurately in just what condition 
their vehicles are at all times. 
Bendix formulated its national 
fleet inspection program. 

“From its 2,500 sales and ser- 
vice representatives, most of 
whom are equipped to give brake, 
carburetor, wheel alignment and 
tire service along with standard 
miscellaneous repair services. 
Bendix has chosen, trained and 
equipped 81 members of the na- 
tional fleet inspection program, 
and this group is rapidly being 
increased in numbers. These 81 
stations throughout the country 
are now ready to inspect any 
number of vehicles, at a cost 
ranging from 50 cents to $1.00 per 
vehicle.” 


‘Contract Let 


For Linden, N.J.., 
Gen. Mtrs. Plant 


DETROIT. — The general con- 
tract for the construction of the 
new plant of the Linden, N. J., 
division of General Motors Corp. 


“With the growing trend to- | has been awarded to the J. A. 


ward safety inspection of all t | 
y P oo i\few days 


Utley Co. of this city. Within a 
the contractor will 
establish construction offices on 
the plant site, which is at New 
Jersey Highway No. 25 at Stiles 
St., Linden, N. J. 

The plant will be used for as- 
sembling Buick, Oldsmobile and 
Pontiac cars for eastern states 
and for export shipments. It will 
be one of the largest automobile 
assembly plants in the world, with 


jan estimated capacity of 120,000 


cars per year. When it is oper- 
ating at full capacity, more than 
2,000 persons will be employed. 
Construction will begin at once 
and it is expected that the plant 
will be completed in January. 
Four buildings are to be con- 


| structed on the 80-acre tract, a 
|}main factory with 867,200 square 


fee tof floor space, an office build- 
ing 45 feet wide and 200 feet 
long with two stories and a base- 
ment, a loading dock 450 feet 
long and 50 feet wide, and a 
power house 126x100 feet. There 
will also be an oval test track 
half a mile in circumferenée. 
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the An Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Ford’s Baseball 

For the third successive year, all games of the 1936 
World Series opening next Wednesday in New York, will 
be broadcast under sponsorship of the Ford Motor Co. 

The reports, bringing to millions of fans all over the 
United States the crowd color and the play-by-play de- 
scriptions of the greatest annual sports event in the coun- 
try, will be broadcast over the Columbia, National and 
Mutual systems. The reports will start at 1:15 p. m. EST, 
one-quarter hour before game® = 
time. first example of one of the “Big 

Leading radio sports reporters|'Three” eastern universities per- 
known to baseball fans the coun-| mitting commercial sponsorship 
try over have been selected tojof a full schedule of games over 
give the play-by-play reports,|a regularly established radio net- 
while nationally known  radio| work. 
news commentators will describe The games will be broadcast 
the scenes before game time as|over the Yankee Network 
the crowds gather, the clowns|throughout New England. | 
cavort, and the teams go through|"= = =—<—i“‘“‘“<;73 32CO;3RW”*‘i‘i:CS:S 
batting and fielding practice. 

Boake Carter, famed _ radio 
news commentator, will give the 
color report for Columbia. It will 
be Carter’s second appearance be- 
fore the microphone at the world 
series. Last year he led off the 
report for NBC. Warren Brown, 
sports editor of the Chicago Her- 
ald and Examiner, will describe 
the scene for NBC. 

France Laux, sports announcer 
for KiMOX, St. Louis, and Bill 
Dyer, who holds the same job 
with station WIP, Philadelphia, 
will give the play-by-play report 
for Columbia. The NBC team will 
be Ty Tyson, popular sports re- 
porter for the Detroit News, and 
Tom Manning of WTAM, Cleve- 
land. Laux and Tyson are veter- 
ans of last year’s series broad- 
cast, while Manning served on 
the NBC team two years ago. 

The Mutual crew of announcers 
will be Gabriel Heatter, of station 
WOR, Newark, and Bob Elson, 
of the Chicago Tribune station 
WGN. Heatter, who gained na- 
tional attention in his radio re- 
ports of the Hauptman case, will 
give the color report for Mutual, 
while Elson, a veteran of last 
year’s broadcasts, will give the 
game details. 


On 





Socony’s Football 


The Socony-Vacuum Oil Co. 
has purchased the New England 
broadcasting rights for all home 
games on this year’s schedule of 
the Yale University football team, 
it was announced today. Grant- 
ing of this new contract to So- 
cony-Vacuum is in accordance 
with the new policy announced 
last week whereby Yale author- 
ized commercial sponsorship of 
its home games over WOR, New 
York. 


Granting of the new contract 
to Socony-Vacuum represents the 


GM Parts Plant 
Expands Output 








SYRACUSE, N. Y. — General 
Motors will shortly expand opera- 
tions at its Brown-Lipe-Chapin 
plant here, employing 600 persons, 
an increase of 200 over the largest 
number previously employed since 
the plant was reopened last Feb- 
ruary, it has been officially an- 
nounced. 


Prior to the spring of 1933, when 
the plant was temporarily aband- 
oned, bevel and differential gears 
were produced, but now produc- 
tion is confined to head lamps, 
tail lamps, hub caps, bumper 
guards and bumper plates. Ship- 
ments of finished products, since 
the reopening, have been largely 
to Chevrolet assembly plants in 
the east, but now parts for other 
General Motors cars also will be 
made at the Syracuse plant, ac- 
cording to GM officials. 





MEMBERS OF THE CHRYSLER 100 Club, comprising the 100 salesmen who made the best record 
in the period from Jan. 1 to June 30, 1936, were entertained by the factory recently. A two-day program 
in Detroit was followed by a trip to the Great Lakes Exposition in Cleveland on a chartered steamer. 


Inside Story 

The inside story of the 1937 
Studebakers is being told to sales- 
men through an elaborate plas- 
tic-bound manual in full natural 
color photographs. 


Automobile parts shown here are both alloy and high carbon grades. 
treated to secure maximum strength with least possible weight. Axles are unsprung. 


The manual is registered and| Carlson Named 
intended for the exclusive use = L. F. Carlson has been named 
a particular salesman. The book|/,, Northwest representative for 
itself—80 pages—describes in de-|p. Pp, Brother & Co. He will 
tail Studebaker features and con-|handle the advertising for Olds- 
tains some fine examples of mod-| mobile, General Motors Truck 


ern full-color photography. 


cars that give extra value dee 
trucks built to stay on the job... 
On trailers of outstanding reputation ... these parts 


are made of 


SHELBY 


SEAMLESS TUBING 


RONT axles and rear axles, rear 

axle housings, steering columns, 
drag links, tie rods, torque tubes, 
brake cross shafts, seat frames, etc. 
—here are parts that automotive 
manufacturers have found it profit- 
able ta make of SHetsy Seamless 
Tubing. 

Why? Because specialties made 
of this superior mechanical tubing 
stand up in service, give unvaryingly 
uniform results in use, and can be 
made with a minimum of machining 
and grinding, less tool wear, and less 
cost for labor. The finished product 
is of fine, uniform steel structure— 
with exceptional strength and no 
excess weight. ’ 

SHELBY Seamless—round, square, 
oval, rectangular, etc.—is available 
in practically any size, length, and 
wall thickness, and in carbon and 
many alloy grades of steel. To obtain 
the high quality that has made 
SHELBY preeminent since “safety 
bicycle” days, specify it by name 


Such parts are heat , 
when you buy seamless tubing. 


NATIONAL TUBE COMPANY 


PITTSBURGH, PA. 


Columbia Steel Company, San Francisco, Pacific Coast Distributors * United States Steel Products Company, New York, Export Distributors 


UNITED STATES STEEL 





WASHINGTON. — Cash income 
from farm products marketed in 
1936 and government payments 
will reach a total of approximate- 
ly $7,850,000,000, according to an 
estimate by the Bureau of Agri- 
cultural Economics. This com- 
pares with $7,090,000,000 for the 
calendar year 1935, including gov- 
ernment payments, and $4,328,000,- 
000 in 1932, the low point in farm 
income during the depression. 

This preliminary estimate, it is 
stated, is based on indications as 
to sales and probable prices of 
farm products and the prospective 
volume of government payments 
to farmers during the remainder 


of the calendar year together with | 


receipts from the sale of farm 
products and government pay- 
ments made during the 
seven months of this year. 


Estimates of cash income from | 
farm marketings on a calendar} 


year basis from 1924 through 


1936, including all 

payments to farmers by the Agri- 

cultural Adjustment Administra- 
tion, are as follows: 

$ 9,785,000,000 

10,324,000,000 

9,993,000,000 

10,016,000,000 

10,289,000,000 

10,479,000,000 

8,451,000,000 

5,899,000,000 

4,328,000,000 

5,117,000,000 

6,348,000,000 


7,090,000,000 | 
*7,850,000,000 , 


e estimate 


Above estimates of cash income 


from farm marketings in the cal-| 
is pointed out, | 


lendar years, it 
should not be confused with the 
estimates released by the bureau 
on cash income from farm pro- 
duction, or with gross income. 
Cash income from farm market- 
ings represents the cash receipts 
from farm products actually sold 
during the calendar year while 
the estimates of cash income 


first | 





government | 


| Mauder, 
|manager in New York, “gives us 


' post - depression 
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Fa arm Cash Ineome to Hit $7,850,000.000 in 36 


Shows a Good Increase | 


Over 1935’s $7,090,000,000 


from farm production represent 
the income from products pro- 
duced during the calendar year 
for sale but which may be 
marketed over a two or three- 
year period. Gross income in- 
cludes, in addition to the cash 
income from farm production, an 
estimate of the value of products 
produced and consumed on farms 
but no estimate is yet available 





of the value of these products in| § 


1936. 


Cadillac Opens 
N. Y. Sales Room 


NEW YORK.—B — Beginning Oct. 
1, the Cadillac Motor Car Co. 
will 
rooms. 
St., between Madison and Park 
Aves., the new establishment will 
be known as the Plaza branch. 


“This particular location for a 
full operating branch,” says E. P. 
the company’s general 


an ideal line-up in the heart of 
New York, with all sales and 
service departments conveniently 
located on 57th St. within easy 
reach of each other. 

“The Plaza branch not only fits 
perfectly 
Salle picture in New York, but it 
is also a noteworthy part of the 
renaissance of 
that section of East 57th St. into 
an outstanding shopping center. 


— Show 
Set For Newark 


NEWARK, N. J.—The third 
annual motor Truck Show con- 
ducted by the New Jersey Motor 
Truck Assn. will be held in New- 
ark, New Jersey on Nov. 3 and 
continuing until Nov. 7 in the 
Newark Center Market Building. 


Exhibited at the show will be 
the largest gathering of motor 





GRAHAM ENGINEERS TEST the windshield defrosting feature 





have extensive new show-| 
Located at 32 East 57th | 


into the Cadillac - La-| 


| 136.34 miles 
| by Capt. George Eyston of Great 
| Britain. 


| spectators 


BUILDING OPERATIONS COMPETE with automobile production at the busy Buick plant, where 
$14,500 000 is going into new buildings and plant expansion this year. Above, ground is being broken for 
a new building to house the master mechanics, work; engineering and personnel divisions of the com- 
pany, metallurgical laboratories and the medical and police departments. In the background are the 
steel yard and plant of the forge division while part of the engine plant is shown on the right. 





trucks, trailers, accessories and | 


safety devices ever to be shown 
under one roof. 


Gov. Harold G. Hoffman has 
designated this week as Motor 


Truck Transportation Week and} 


will issue a proclamation to that 
effect. J. F. Winchester, president 
of the New Jersey Motor Truck 
Assn. estimates that 50,000 people 
will attend the show before it 
closes. 


Jenkins Regains 
Speed Record in 
48-Hour Grind 


BONNEVILLE, Utah.—Ab Jen- 
| kins won the 48-hour world mo- 
tor car speed record from Great 


Britain Wednesday night after 
smashing a series of other marks 
in two days of driving over the 
Bonneville Salt Flats. 


Aided by relief driver Babe 
Stapp, veteran Los Angeles race 
pilot, who twice es_aped unscathed 


| when tires were thrown, Jenkins 
| averaged 148,626 miles 


an hour, 
far surpassing the old record of 
an hour established 


The triumph in the 7,134.082- 
mile grind marked the end of a 
big parade of speed and endur- 
ance records of lesser import- 
ance brought back to the United 
States. 


The finish of the run that 
started Monday at 5:52.32 p.m., 
(8:52.32 Eastern Standard Time), 
came in a picturesque setting at 
lusk. 


Attendants and a hand full of 
crowded 


12-cylinder “Mormon Meteor.” 


Jenkins announced that Satur- 
day at dawn he would start a 13- 
hour run calculated to finish a 
elean sweep of world records by 
bagging the low marks for shorter 
distances missed as he took it 
easy in the early stages of the 48- 
hour run. 


Stapp took the wheel early 
Wednesday and drove until nearly 
noon. Thereafter he and Jenkins 
alternated at two hour intervals 
the latter taking over at 4 o’clock 
for the final record-smashing run. 





shouting) 
|} around the tired Jenkins and his | 





NSPA Equipment badex 


Shows Good 


DETROIT.—Replacement parts 
shipped to wholesalers increased 
8 per cent from 128 in July to 138 
in August, according to 
National Standard Parts Assn. 
sales index for August. (Average 


monthly sales in 1934 are used as | 
This is 23 per cent} 
| Says. 
index for the first eight | 


a basic 100.) 
ahead of August last year. 
The 
months of this year averaged 123, 
an increase of 17 per cent over 
the first eight months of last 
year, which registered 105. 
Service equipment and 
shipped to wholesalers for August 
increased two points over July, 
registering 146. This 
cent ahead of August, 1935. 
Equipment sales for the first 
eight months of 1936 registered 
140 as compared with 114, which 
was the average for the first eight | 


FEB. MAR. APR. 











the | 
|declined to 142 from 172 in July. 


tools | 


is 6.5 per | 





MAY JUNE JULY AUG. SEPT. OCT. 


Gains Over ’35 


months of 1935, showing a 23 per 


|cent increase over last year. 


Original equipment shipped to 
vehicle manufacturers for August 


However, August is still 27 per 
cent ahead of August last year, 
which registered 112, the report 


The average index for original 
equipment for the first eight 
months of this year is 180, show- 
ing an increase of 31 per cent 
over the average for the first 
eight months of last year. 

Export shipments registered 94 
in August as compared with 108 
in July and 102 for August, 1935. 
The average index of export ship- 
ments for the first eight months 
of this year was 96, two points 
ahead of the average for the first 
eight months of last year. 


NOV. DEC. 





of a new car heater perfected in the Graham “cold room” for 1937 
models, soon to be announced, The device conducts warm air from 
heater to a two-way exit above instrument panel which directs two 
currents across panes of new “V” windshield. The warm air defrosts 
windshield and carries around to clear the side windows as well. 
These photos were taken in zero temperatures. Top: Windshield and 
windows completely frosted. Center: Defroster has been operating 68 
seconds. Car hood and “cold room” walls partially visible. Bottom: 
Three minutes after start of test, defrosting is completed. Engineers 
are F. F. Kishline, chief engineer (left), and E. J. Cloutier, chief body 
engineer. The new heater also permits special warm air current to 
be directed across driver’s feet. 





Tumbled by a convincing mar- 
gin was the coveted 24-hour re- 
cord of 150162 miles an hour set 
three months eg» by John Cobb 
|of Eng'and. Jenkins’ average wa” 
153.76 m. p. h. 


Then continuirg th? drive start- 
el Monday at 5:52.32 p.m., Pa- 
c'fic time, the two-ton ye low racer 
rocketed at a continued record 
elip. 




















ORIGINAL EQUIPMENT 


WELL ABOVE 1935, is the story told in this monthly sales index 
prepared by the National Standard Parts Assn., Detroit. Average 
monthly sales in 1934 equal 100. 
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All records broken-and the 


second issue ts now equalling the first! 


HEN we printed 100,000 copies of the 

first issue of The New York IV oman, 
we thought it would be more than enough. 
Now we know it wasn’t. 

Just 24 hours after the magazine. appeared 
on the newsstands, we were sold out entirely — 
didn’t even have enough copies left to fill the 
demand for subscriptions. We tried to get back 
a few copies from the newsstands, but they 
were sold out, too—and yelling for more. 

Interborough News Company says: “Your 
newsstand sales broke all records for first issues 
set by any magazine selling for 5¢ or more.” 

In our newspaper advertising, we featured a 
“Call Western Union” 


offer cf 17 issues for $1, the first issue to be 


specicl introductory 


delivered by messenger C.O.D. Western Union 
says: “The number of calls that came 1n topped 
the record for any given week of every maga- 
zine that has ever used our subscription service.” 
A subscription blank was bound into all 
newsstand copies with a Sawdon return enve- 
lope. Sawdon says: “Your returns on these 
envelopes have beaten all records set Ly any 
magazine for a given issue’— another positive 


proof that women who read the first issue liked 


THE NEW YORK WOMAN 


* 


it well enough to become subscribers. 

Now the second issue is matching the record 
of the first. A flying check-up less than 36 hours 
after its newsstand appearance found the sec- 
ond issue already 80 to 85% sold out—proof 
that women who bought the first issue liked it, 
and bought the second. 

We can't help being proud of the way things 
are going. Now we have real evidence for ad- 
vertisers that the women of New York are 
taking our magazine into their hearts and 
homes— reading it, liking it, shopping it. 

We honestly believe we’re going to town. 


Are you going with us? 


Published every Wednesday for the 
Women of Metropolitan New York. 15¢ a copy 
at newsstands. 11 East 36th Street, LExington 
2-6720. New England representative: Arthur F. 
Chapin, 734 Little Building, Boston; Mass. 
IVestern representative: Rawlins and Hunt, 
333 North Michigan Avenue, Chicago, III. 
Edward S. Townsend 
Company, Russ Building, San Francisco, Cal. 
Southern representative: Walter W. Meeks, 
Atlanta, Ga. 


Coast representative: 


SELLS THE BUYING FIALF 


OF THE WORLD’S RICHEST MARKET 
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GMS Finds Taking Car A 
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German Signals and Roads 
Make Touring a Treat 


By GEORGE M. SLOCUM | 


EDITORIAL NOTE: George M. Slo- 
cum, publisher of ADN, is in Europe 
to attend the automobile shows. 
While he is abroad he will describe 
the conditions he encounters from 
an automobile angle. This first arti- 
cle was mailed from Germany via 


the Zeppelin Hindenburg on Thurs-| 


day, Sept. 17, and was received at 
ADN’s Detroit office 
Monday morning. 

BERLIN, Germany (Via “Hin- 
denburg”).—_For we who live 
along the Canadian border _ in 
America there is scarcely any dif- 
ference between bringing your 
own car abroad and crossing the 
border for an evening dinner. 

Except for the time in ferrying 
over and the necessity of a pass- 
port, the American Automobile 
Assn.—thanks to Tom Henry, its 
veteran president, and his co- 
horts—have so cut the red tape 
that when you are handed the 
leather-bound portfolio containing 
your “Carnet de Passages en 
Douanes,” you receive your foreign 
driving licenses, foreign insurance 
coverage, etc., and are ready for 
the European roads from Nor- 
way to the Bosphorus. 

The cost of shipping your car to 
Europe and back is now so low 
that many Americans rightly fig- 
ure they can actually save money 
in the course of a two or three- 
month tour over here, to say 
nothing of the convenience, the 


time saved and the ability to| 


carry extra baggage. It is small 
wonder that, as I was told in the 
AAA foreign office in New York, 
more than 2,700 American cars 
had been thus handled by the 
association already this year. For 
one liner to carry a hundred or 
more tourists’ cars on a single 
trip is not unusual and contrary 
to what you might imagine, many 
of the cars belong to owners who 
economize on their own trans- 
portation by traveling tourist or 
third class. 


Round Trip, $135 

For a medium-sized car (under 
3,500 pounds) such as the Pontiac 
coupe which I brought over, the 
round-trip freight rate is $135 and 
there are no other shipping 
charges for crating or loading. 
To this must be added a service 
charge of about $40 for AAA and 
with full coverage insurance, 
foreign licenses about $50, making 
a total of $225 to have your own 
car in Europe and returned safe- 
ly to you again in New York. 

It was cold and rainy most of 
the eight days over, but when we 
turned from the North Sea into 
the mouth of the river Elbe, it 
was one of those clear, bracing 
mornings for which northern 
Michigan is famous. Six modern 
German destroyers were maneuv- 
ering in perfect formation outside 
the harbor entrance and through 
my glasses we could see the sharp 
outlines of the World War-famed 
Heligoland— Germany's Gibraltar 
of the North Sea. 

We landed at Cuxhaven along- 
side as modern a quay as any in 
America and before I had fin- 
ished with presenting my pass- 
port, passing our luggage and de- 
claring the amount of money we 
were bringing into Germany, I 
was informed that my car was 
already unloaded and waiting for 
me on the dock. And sure enough, 
there it was, hiding behind two 
giant number plates which would 
declare on the highways that we 
were “Amerikaners,” and should 
be treated kindly by all who met 
us and excused for our bad man- 
ners, because we couid hardly be 
expected to know any better! 


Off Through Hamburg 

The battery was reconnected, 
10 liters of benzine were poured 
into the tanks and a few minutes 
later we were being directed 
“racht und links auf Hamburg.” 
Unlike England and some parts of 
Europe, they drive to the right 
here in Germany, so we did not 


the following | 


|ings, although protected by gates, 


| Streets were often so narrow that 








have that handicap to overcome | 
and before we had driven a kilo- | 
meter (.6 of a mile) we were as} 
much at home as if we were driv- 
ing out Woodward Ave. We soon | 
discovered that the roads are} 
much better marked both as to 
direction and caution signs than 
in America. 

The signs are large, readable, 
and so placed as to be easily read | 
by the driver. The railway cross= 


are indicated a quarter of a mile} 
in advance and then three addi- 
tional signals, marked with I, II 
and III bars give additional warn- 
ing to the driver. I could not help 
but compare this system to the 
haphazard method with which 
many especially dangerous cross- 
ings are marked near Detroit. 


Roads All Paved 

The roads from Cuxhaven to 
Hamburg (170 kilometers) were | 
not as good as we had later driv- 
ing to Berlin, but they are all 
paved and in some places with 
small cobblestones, which you are 
amazed to find glide over with 
very little vibration. The village 


two cars can scarcely pass, but 
in the country where new roads 
are being developed they are 
widened to three and four lanes, 
although with the present num- 
ber of cars on the highways this 
is scarcely necessary. 





Figures supplied by R. L. Polk & Co. with exception of New Jersey. supplied by New Jersey Motor List Co., 


STATES 


Total, 38 States 
for August 


Alabama 
Connecticut 


Kentucky 


Maine 
Mississippi 


New York 


Tennessee 


Texas 


36] 


Total, 47 States 
35] 


for August 


MONTHS 


"36 
"35 
36 
35] 
"36 
35] 
36 
35] 


January 
February 
March 
April 
May 


35] 
a 


June 


Total, 47 States 
for August 


Total to Date 


whereas 
hundred passenger cars for every | 
bicycle on the road, here the fig-| 


*36| 6603 


Your first impression is that 
you are driving on Sunday—well, 
that is on a Sunday 20 years or 
more ago in the United States. 
Now and then you pass a car, but 
more often it seems a two or 
three-trailer train of three to five- 
ton trailers rolls by drawn usually 


by a diesel-powered tractor unit | 


with giant pneumatic tires. But 
in America you see a 


ures are just the reverse. Bi- 
cycles are everywhere. Every 
workman, every housewife, every 
school boy or girl gets about on a 
bicycle. The peasants who live in 
the villages and go out to till and 
harvest their fields do so by bi- 
cycle. Yesterday I saw a house- 


|painter going to his work with 
two 12 to 15-foot ladders hooked | 


on either side of his bicycle. and 
to see two or three children be- 
ing hauled about by a devoted 
father or mother on one bicycle 
is no longer a novelty. 

There are no speed laws in 
Germany—but (and there had to 
be a “but” in that, Ripley)—but 
you, Herr Driver, are responsible 
for any accident in which your 
car is involved. Go as fast as 
you like and as far as you like, 
but don’t hit anyone or anything. 
Thus you can be arrested for 
smashing up your own car! Will 
the newspapers in a few Ameri- 
can towns and cities which I 
could mention, please copy? 


Finds Paradise 


All of which brings me to my 
pet aversion to the number of 
“stop-and-go” signals in our coun- 
try. As most of my readers and all 


CHRYSLER GROUP 


3279] 
2551| 
16 
11 


1940| 11368| 24664) 40523 
8| 168, 270| 462 
5| 86, 247| 349 


3553 
2410 
396 
313 
518 
534 
1639 
1433 
37645 
80991} 51105 


512) 
239) 
72 
31 
20 
26 
78 
17 
3664 


2402 


2041 
1484 
242 
172 
222 
180 
645) 
513! 
19353 
14377 


4542 


797 
777 


2534 
2190 


64808 





4146 
3335 





CHRYSLER GROUP 


51153 
37036 
39230 
42342 


15240) 29922 
8978| 24873 


11105; 23577 
11352) 26886 


2325 
1261 
1763 
1458 


3666 
1924 
2785 
2646 
5006 
4283 
6652 
5204 


4286] 28395) 55679] 95012 
4655 
2957 


5280 


20092; 43713) 71979 


26841 


5217 
5915 


19353 
14377 


3664 
2402 


4146 


3335 30991 








| oa 6 


FORD GROUP 


3270] 21180) .41186|.70642| 69271| 1016) 70287 
2583| 17506| 34615| 58987] 94986 


8084| 20302] 42707| 71297] 105479 
27832| 55637| 94727] 85209) 1367 


54009] 92045] 80527| 1243) 81770 


of my friends know only too well, 
I have been harping on this sub- 
ject for a long time now. Here 
in Germany I have found a para- 
dise for me and my kind. There 


|are practically no stop-and-go sig- 
In Hamburg, a city the size | 


nals. 
of Detroit, with a million and a 


half population, I did not see a) 


dozen crossings thus protected. 


'In Berlin, a city almost the size 


of Chicago, if there are more 
than that number of streets so 
protected, I have not been here 
long enough to have seen them. 

How do they eliminate them? 
Well, mostly by building “islands” 
at important intersections, with 
arrows large enough to direct 
even a strange driver in the di- 
rection he should take. A police- 
man, in helmet and dapper uni- 
form, may stand within sight of 
the corner, but his services are 
hardly needed. You see, when you 
establish the simple formula that 
Herr Driver is responsible for any 
trouble in which HIS car is in- 
volved, you make it necessary for 
him to approach an intersection 
with caution and to get by it 
carefully and courteously or else! 

No Crashes Heard 

From where I am writing this, 
at the Adlon Hotel on Berlin’s 
main thoroughfare, “Unter der 
Linden,” I can see a constant 
stream of traffic—cars, buses, mo- 
torcycles and bicycles—and yet I 
have not once, this morning, 


heard the screech of brakes or} 


the crash of fenders! What is 
more—but you will have to take 
my word for this one, because you 
never will believe it unless you 
have been here—I have not heard 
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broad Costs Very Little 


so much as a single “toot” from 
an automobile horn. Why? The 
answer is simple. The use of the 
horn, except in extreme and gen- 
uine emergencies, is strictly ver- 
|boten in Berlin. You see, if you 
can’t get a pedestrian out of the 
way except by scaring the wits 
out of him with your horn or if 
you can’t get the driver ahead of 
|you to move over—well, you can 
slow up a little and you will prob- 
lably get to your destination just 
as quickly and (according to com- 
parative traffic accident figures) 
a lot more safely. 
* * + 

My porter has just come in to 
inform me, breathlessly, that if I 
will be so good as to hand him 
this dispatch with 10 minutes, 
he will rush to the post office. It 
will be flown to Frankfort and 
leave via the Hindenburg today. 
Well, I'll saw off and we'll see if 
it works. You are bound to get 
more of this as I progress and 
you will have one more letter from 
Berlin, or at least about Eduard 
Winter, who is in the automobile 
business in Berlin.—G. M. S. 





Public Likes Free Day 


CHIPPEWA FALLS, Wis.—Thou- 
sands of people have taken advan- 
tage of Free Theater Day staged 
each Saturday during September by 
135 local merchants in co-operation 
with the two local theaters. Free 
tickets to the theaters are given 
patrons by the merchants for the 
asking and the same picture is 
shown at both houses from 10:30 
a.m. until 6 p.m. Automobile firms 
co-operating in the promotion in- 
clude the Badger Motor Co., Central 
Motors, Chippewa Valley Auto Co., 


~NEW PASSENGER CAR REGISTRATIONS 


and Metropolitan New York area which are compiled by Sherlock & Arnold 
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Chris 
Sinsabaugh 


(Continued from Page 1) 


showed its new stuff to the press 
last Saturday. Nash is rallying 
the Paul Prys at Kenosha next 
Monday and on Tuesday Hudson 
takes the newspaper men into its 
confidence in connection with the 
great get-together of its distribu- 
tors, always a red-letter event. 
After this canter there’s plenty 
doing. Plymouth has its press 
preview on Oct. 3 and 4; Oldsmo- 
bile has set aside the following 
Monday and Tuesday for the 
newspaper men at Lansing. Pon- 
tiac rallies the clan on the 7th 
and Chrysler on the 8th. So you 
see we who write must be men 
of iron to last through this 
strenuous period. And the follow- 
ing week there will be a couple of 
previews, the dates for which 
have not been officially released. 

The reason I am mentioning 
these events now is to let you 
know the state of preparedness 
the industry is in. With most of 
the factories in production at this 
writing, it won’t take ’em long to 
stock their dealers and set them- 
selves for the big battle that is 
to come. 

* * * 

IT WAS TO get set for all this 
that I cut short the New York 
invasion. There was plenty doing 
in the big city and it was with 
reluctance that I came home. And 
also there were two or three 
paragraphs to write that I ran 
into too late for last week’s 
column. 

Chief of interest in this connec- 
tion is that Dave Preston has 
been moved from the Detroit of- 


fice of the Hearst International 
Advertising Service, which we all 
still call Rodney Boone, to New 
York City to head the automotive 
department of the Boone organi- 
zation, a most responsible job 
when you stop to consider the 
string of papers this represents. 
Preston is just getting settled and 
will soon go into action. 
# * * 

AND IN NEW YORK I heard 
the echo of the Studebaker pre- 
view when Chief Engineer Cole 
defeated the Paul Pry representa- 
tive, Bert Pierce, of the New York 
Herald-Tribune in the cow-milk- 
ing contest. You'll remember 
Pierce demanded a return match, 
to be held during the New York 
show. Now it looks as if this is 
to be an international battle as 
indicated in a letter from Morrow 
Krum, Studebaker publicist, who 
writes: 

“Inasmuch as Bert Pierce has 
demanded a return engagement 
and our champion, Roy Cole, is 
more than glad to defend his title, 


we're going to have a battle of | 


the century in the Palace in New 
York (if they’ll let us—elsewhere 
if they won't) the day before the} 
show opens. Warren Hastings of 
Canada had demanded that he be 
permitted to represent the domin- 
ion and Rod Vandervert asks that 
he be permitted to represent Chi- 
cago. If you or George Slocum 
would consent to milk for good | 
old ADN, it’d help, too. But we’re 
really going to stage it and I think | 
it will be a honey for the New) 





York papers, the show and, of | 


HUDSON PLAYED HOST to a group of British visitors this week. Left to right: E. W. Rose- 
Richards, London; John Cobb, London; Reid Railton, London; S. G. Baits, Hudson vice-president; 
A. E. Barit, president; H. M. Northrup, chief engi1zcer; C. B. Thomas, London, branch; A. R. Jones, 
factory représentative, Australia; W. J. Bircher, London, branch; F. S. Spring, factory engineering; 


M. H. Toncray, factory engineer, and A, C. German, export manager Hudson Motor Car Co. 


course, for Studebaker because 

we have the defending champion.” 
* * * 

THE LOSER of the South Bend 

milking bee has expressed his 

eagerness for another chance in 


a letter to Edward Clark, man-| 
jager of Studebaker’s New York 


branch, in the following letter: 

“Personally, I think I owed 
some reparation to Mr. Hoffman 
and the Studebaker Corp. for 
losing a milking contest which, 
until the moment I seated my- 
self on the starboard of the cow, 


|I fully believed I had in the bag. 
| However, 


I guess that I didn’t 
have pull enough. 
“Of course, I have demanded 
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a return match but I suppose 
that I will have to milk my way. 
up to another championship 
| match. 

“Hoping to see you soon so that 
I can explain at length why the 
particular South Bend heifer that 
fell to my lot refused to fall for 
me, and let me down a bit from 
a malignant attitude of perverse 
aloofness, I am, etc.” 


Avery Elected 

AKRON. — Willis F. Avery has 
been elected assistant secretary of 
the B. F. Goodrich Co., in charge of 
patent, trade-mark and _ copyright 
work. For the last 12 years, he had 
charge of chemical and compounding 
cases. 
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L-O-F Receives 
Big Glass Order 
From Gen. Mtrs. 


TOLEDO. — Libbey-Owens-Ford 
Glass Co. has signed a new con- 
tract with General Motors Corp. 
to supply all of that company’s 
glass requirements for the next 
five years. 

The contract provides that Lib- 
bey will acquire the Columbia 
Plate Glass Co. plant at Blairs- 
ville, Pa., from General Motors. 

When the previous contract for 
seven years was signed Libbey 
took over the General Motors 
glass plant at Ottawa, IIl., and it 
is now one of the major safety 
glass plants of that company. The 
Blairsville plant will be held in 
reserve to be operated if Libbey’s 
other plants are unable to fill the 
demands for glass. 

In confirming the new contract 
with General Motors, George P. 
MacNichol jr., vice-president of 
Libbey, said the original agree- 
ment has been extended until 
Sept., 1941. 


To Improve Roads 


MONTREAL. Northerners can 
look forward to the future when 
they will have “dustless roads,” T. 
B. McQuesten, Ontario Minister of 
Highways, said when he arrived on 
the first portion of a journey which 
will take him over the most im- 
portant highways in Northern On- 
tario. McQuesten said that it was 
wrong to think that tourists would 
travel over dusty roads, and for 
that reason Northern Ontario must 
have paved highways. He said that 
such a project would not be accom- 
plished immediately, but he had high 
hopes that a “reasonable program,” 
would be launched in the North Bay 
district. 
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Wall St. Sees 


Present Gains 
Are Expected to 
Be Maintaine 


By C. J. ALEXANDER 
NEW YORK.—Here is the way 
Wall Street is sizing up the cur- 
rent automobile situation and the 
outlook: 


1. Reports of earnings for the 
third quarter will show for the 
motor vehicle manufacturers an 
increase of 25 per cent over a 
year ago and perhaps an even 
larger gain for the parts and ac- 
cessory makers. 

2. Third quarter production of 
motor vehicles in the United 
States and Canada will approxi- 
mate 850,000 units, as against 
683,000 a year ago, an increase of 
about 25 per cent. 


Fourth quarter output will 
exceed the 1,107,000 units turned 
out in the corresponding period 
of last year by a good margin, 
bringing the output for the full 
year to 4,600,000, or better, com- 
paring with 4,120,000 
Fourth quarter earnings will be 
good. 

4. Operations are expected to 
continue to show increases at 
least through the first half of 
next year, with the probability 
that production in 1937 will equal 
or exceed 5,000,000. 


Prices Unchanged 


5. Automobile prices for next 
year will show little change, with 
the industry again increasing the 
buying power of the dollar as far 
as motor vehicles are concerned 
by offering more value. It is felt 
in financial circles that one of 
the chief reasons for the sensa- 
tional success of the automobile 
industry is its long-term policy 
of improving its product and re- 
ducing the price. 

6. Certain “independents” will 
bear watching. With production 
around 5,000,000 a year, the smal- 
ler ‘manufacturers are coming 
back into their own. 

7. Lists of “most promising” 
industries include automobiles, 
automotive parts and tires. 

8. Willys- Overland is being 
given more than an even chance 
to stage a “come-back.” There is 
a feeling in many quarters that 
there is a definite place for a 
four-cylinder car provided the 
body is of standard size. 

9. Automotive exports should 
continue to expand next year and 
Canadian production should re- 
sume its recovery after the slow- 
ing down this year. This Cana- 
dian recovery is expected to get 
under way in the final quarter of 
this year. 

10. Activity in automobile in- 
dustry in next three months is 
expected to sustain steel opera- 
tions at a comparatively high 
level and speed up activity in 
numerous other industries. 

Market Rises 


The stock market was generally 
higher in the period covered by 
the ADN stock price averages— 
Thursday to Wednesday, inclu- 
sive—and motors, while not as 
active as some other groups, par- 
ticipated in the recovery. There 
still is a tendency on the part of 
investors to await further reve- 
lation of models and plans for 
1937 before making commitments. 


The ADN stock price averages 
for Sept. 23 compared as follows 
with the preceding week and the 
like week of last year: 

Last This 

Week Week Change 
24 motors 48.48 49.71 -+1.23 
10 car-truck co.s....51.07 52.42 +-1.35 
10 parts-accessories 43.02 43.85 +0.83 32.24 
4 tire-rubbers 26.99 27.56 +0.57 14.09 

General Motors and Chrysler 
advanced two points each during 
the week, Auburn was up three 
points and Mack one. Electric 
Auto-Lite, Borg-Warner and 
Briggs were features among the 
parts and accessories and Fire- 
stone and U. S. Rubber set the 
pace for the tire shares. 

Even though not at the top in 


2 
eo. 


Year 
Ago 

31.91 
33.40 


last year. | 


| activity, General Motors and 
Chrysler continued to be among 
the first 10 in turnover, with 
|Yellow Truck & Coach, Electric 
Auto-Lite, Studebaker and Pack- 
ard also showing up among the 
most actively traded shares at 
times during the week. Auto-Lite 
advanced three points in the per- 
iod covered by the averages. 

E. G. Budd and Budd Wheel 
have filed with the Securities & 
'Exchange Commission amend- 
ments proposing to delay their 
|new bond issues. 

Firestone Defers 

Firestone Tire & Rubber has 
deferred its quarterly dividend 
action until after the close of its 
fiscal year on Oct. 31. Earnings 
_of Firestone for the current fis- 
,;cal period are not subject to the 
new corporate surplus tax and in 
order to take advantage of the 
provision of the law which will 


allow retention of as much of} 


this year’s earnings as the com- 
pany sees fit, the directors have 
' postponed dividend action. A divi- 
dend paid later will apply on next 
‘year’s earnings. 

Fafnir Bearing has declared a 
$2 quarterly, payable Oct. 1, as 
| against $1.50 paid June 30. Fed- 
,eral Mogul has declared 25 cents, 
payable Oct. 15, same amount as 
, paid July 15. Directors have called 
|a special meeting of stockholders 
for Oct. 5 to amend articles so 
that the board could declare a 
stock or cash. 


Marlin-Rockwell has declared a! 


quarterly of 50 cents and Twin 
Coach Co. declared a payment of 
10 cents, similar to that made 
three months ago. 


Socony-Vacuum Buys 
Pennsylvania Oil Co. 


CHICAGO.—The Chicago di- 
vision, Socony-Vacuum Oil Co., 
Inc., has acquired all the fixed 
assets of the Pennsylvania Oil 
Co., Evanston, IIl. 

There will be no change of sales 
or service policy, according to 
W. J. Gerwe, manager Chicago 
automotive division, Socony-Vac- 
uum Oil Co. who will direct 
Pennsylvania Oil Co. operations. 
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5,000,000 Output for Industry in 1937 


Last Minute Wall Street Wires 





today under the influence 
cerning the 


loss. 


DETROIT.—A. E. Barit, presi- 
|dent of the Hudson Motor Car 
|Co., announced this week that 
| his company will accelerate the 
required schedule of maturities on 
its $5,750,000 of 6 per cent mort- 
gage notes presently outstanding, 
|by voluntarily paying off on Oct. 
'1, 1936, an additional 
of notes. The notes will be paid 
from the company’s working cap- 

ital, which on June 30, 1936, 
, totaled $14,316,967. 

The company retired $250,000 
of notes which matured Aug. 1, 
1936. Following the voluntary re- 
demption on Oct. 1, of $1,000,000 
of notes in advance of their due 
| date, the outstanding issue will 
'be reduced to $4,750,000. 


| In discussing the reasons for 
the company’s decision to antici- 
| pate its note maturities, President 
|Barit said, “Hudson’s profitable 
‘operations in 1935 and in 1936 to 
'date have considerably augmented 
its working capital. We are, 
therefore, in an excellent posi- 
| tion to pay off this $1,000,000 of 
|notes before they are due and 
thus eliminate interests costs on 
borrowed money for which we 
ihave no present need.” 





$1,000,000 | 








From C, J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





New York, Sept. 25 (3:00 P.M.).—The stock market was weak 


of the disturbing news con- 


French franc and motor shares were no 
exception. Chrysler put up a good job of resisting selling 
and gave ground grudgingly and recovered much of its 


$1,000,000 Worth of Notes 
To be Redeemed by Hudson 


Hupp to Meet Oct. 7; 


Finance Plan Studied 


DETROIT. — The stockholders 
meeting of the Hupp Motor Car 
Corp. has been postponed until 
Oct. 7. 5 

The management is working on 
a plan for additional financing 


.for resumption of production next 


year. 


Soss Mfg. Co. Paying 
Its Initial Dividend 


ROSELLE, N. J.—An initial 
dividend on earnings has been 
declared by the Soss Mfg. Co., 
automobile hardware manufactur- 
ers, on the 195,000 shares of out- 
standing stock in the new issue 
which was approved by the Se- 
curities Exchange Commission, 
Aug. 15, it was announced by C. J. 
Soss, treasurer of the firm. 


The Soss company, which, ac- 
cording to Samuel Soss, secretary 
and sales manager, has recently 
been enjoying business increases, 
will pay a quarterly dividend of 
12% cents per share, payable Oct. 
15 on stock of record Oct. 1. The 
payment will total approximately 
$25,000, it was said. 
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Strikers Agree 
To Return To 
Goodrich Plant 


AKRON.—By unanimous vote 
of about 3,000 members of the 
B. F. Goodrich local of the United 
Rubber Workers Union, Thurs- 
day night, it was decided to re- 
turn to work on the terms ar- 
ranged earlier in the day at a 
meeting of union officers and 
spokesmen for the management. 

L. L. Callahan, president of the 
local, told the members that the 
plant would be reopened as 
quickly as possible so that the 
10,000 employes who have been 
idle for 48 hours might return to 
their places. 

He indicated that the union was 
not in a position to make an issue 
of the “sit-down” strike caused 
by the refusal of 14 men in the 
braided hose department to tole- 
rate the presence of a non-union 
pipe fitter. 

It was understood that the 
management, represented by T. G. 
Graham, made no concessions as 
to this grievance and continued 
to insist that all grievances must 
be routed through the orderly 
procedure heretofore established. 

The management agreed to ex- 
pedite the adjustment of griev- 
ances and the union agreed to 
educate its committeemen on the 
procedure to be followed. 


Profit Sharing 
Rate Double 735 
For GE Workers 


SCHENECTADY.—A _ semi-an- 
nual distribution of profits of the 
General Electric Co. to its em- 
ployes under the new general 
profit sharing plan set up by the 
company a year ago, will be made 
soon after Oct. 1, President Ger- 
ard Swope announced this week. 
In making this announcement 
Swope stated the profit sharing 
for the first six months of 1936 
would be approximately double 
the rate for 1935. 

In announcing the new semi- 
annual plan of distribution, he 
said: 

“A number of the employes 
have requested that the amount 
under the general profit sharing 
plan be paid semi-annually in- 
stead of annually and that the 
payment for the first six months 
of 1936 be made as promptly as 
possible. 

“The company is entirely willing 
to do this. 

“The profit sharing fund for the 
first six months is approximately 
double for the rate of 1935. It is 
our hope that business will con- 
tinue to improve, which will 
further increase the amount for 
future distribution to the em- 
ployes. 

Payments will be made in cash, 
but employes desiring to leave 
their shares for accumulation for 
the purchase of G. E. Employees 
Securities Corp. bonds when next 
offered, may do so by notifying 
the treasurer or paymaster and 
the interest thereon will be at 
the rate of 5 per cent.” 


Motor Wheel Co. 
Will Give Bonus 


LANSING, Mich.—All employes 
of the Motor Wheel Corp. pro- 
duction division here who have 
been employed by the company 
previous to Mar. 1, 1936, will re- 
ceive a bonus of $25 on Oct. 15, 
according to a recent announce- 
ment by officials of the company. 

To those who have been con- 
tinuously employed for more than 
a year, a dollar per year for such 
service will be added to the 
Officers estimated that 


‘more than 2,000 will participate 


in the payment, 
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| Hs PEN SELLS SUNSHINE TO AMERICA 


An obscure “health-crank” becomes a vital force in the 
lives of millions through his amazing Editorial Technique 


wr many years ago, sunshine was some- 
thing to stay out of. 

George’s bathing suit covered most of 
George. Bessie’s covered absolutely all of 
Bessie. Children’s sun suits were unknown. 
Anthony Comstock, “The King of Prudes,” 
would have arrested girls had they dared to 
play tennis in their shorts. 


Something happened to change all this. 
Somebody sold the American people on sun- 
shine—to the everlasting good of everybody 
concerned. 


No one has achieved more in this trans- 
formation than Bernarr Macfadden, who, 
for half a century, has devoted his pen, his 
personality, and his fortune to bettering the 
lives of people. 


In the face of much opposition—some- 
times even ridicule—Macfadden’s pen “sold” 


sunshine until his ideas took root and grew. 


Many other Macfadden principles, radical 
when he first advanced them, are accepted 
now as vital to health, happiness and good 
common sense. Fresh air, wholesome food, 
sane exercise—to mention just a few of them. 


The key to the spectacular success of 
Macfadden’s crusades and his magazines, is 
his editorial technique, so different from 
others that it amounts almost to psychologi- 
cal discovery. 


The Macfadden editorial technique 
springs from years of welfare work—a deep 
understanding of the real interests of peo- 
ple. Love, hope, progress, health mean more 
to people, he knows, than tax bills or inter- 
national disputes. His knowledge of people 
is unique. Gleaned from his millions of let- 
ters and personal contacts, it has created a 


group of magazines entirely unlike any 
others in the world. 


Each Macfadden magazine is vital in its 
own right. Each meets a need which this keen 
editor foresaw ...and that is the story of 
every editorial success. Look at Liberty, with 
the swiftest tempo and most human touch of 
all the weeklies. Look at that great success, 
True Story. Look at Macfadden’s Women’s 
Group. 


Today the Macfadden editorial technique 
with its homely, human qualities, affects the 
lives of over twenty-five million active, 
worth-while people every month. It stirs 
them, challenges them, pleases them. Mac- 
fadden’s readers follow these lively maga- 
zines for what they are—a vital, constructive 
force in everyday life, as these millions of 
progressive people themselves live it. 


This series of advertisements is sponsored by Physical Culture, the first of the family of Macfadden Magazines 


LIBERTY - TRUE STORY . MACFADDEN WOMEN’S GROUP ( 
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A dozen customers in one. A buyer for scores 
of reasons and for thcusands of people. A 
prospect for innumerable products and ideas. 
A multiple personality. One of the First Million. 
A natural, an avid, a regular reader of National 


Geographic Magazine... 


National Geographic's First Million is a list 
studded with such multiple personalities—with 
the publishing world’s most valuable pros- 
pects for every kind of merchandise. People 
in this class need the Geographic. Between its 
covers ihey find basic facts about people and 
places and things which influence their corpor- 
ations, their railroads, their banks, their hold- 
ing companies, their educational plans, their 


social lives. 


Advertising to multiple personalities is no 


more expensive than advertising to average 
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personalities, but it is far more profitable—as 
190 of America’s most successful corporations 
have learned. It is simply a matter of using 
the National Geographic Magazine—of 
first. 


speaking to its First Million families 


Write your copy to the First Million. Address 
the families who buy first, buy most, and 
influence. others most. Place it in the one 
publication—owned exclusively by the wealthi- 
est, most acquisitive million readers in the 
world. Feel sales results from every American 


town and city with more than 100 white families. 


Delivering a full black-and-white page to the 
First Million costs only $2.60 per thousand fami- 
lies. Multiply the force of your advertising 


with the Geographic’s multiple personalities. 










